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Review, Accounting and Finance Review, Journal of Business and Economics Review and Journal of Finance and 

Banking Review that are indexed in several prestigious databases.  

Dr. Pirzada research interests focus on corporate governance; corporate disclosure and consequences; corporate social 
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International academic journals, such as Elsevier Journal of Social and Behavioural Sciences, British Accounting and 

Finance; Polish Journal of Management Studies; Pertanika Journal of Social Sciences and Humanities, 

Entrepreneurship and Sustainability Issues, and International Journal of Economics and Management. 
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lead guest editor for Elsevier Procedia of Social and Behavioural Sciences, Pertanika of Social Sciences and 

Humanities, and International Journal of Economics and Management. He is currently on the editorial board of several 

journals, including Polish Journal of Management Studies, International Trade and Business Law Review and 

International Journal of Ethics and Systems. He is a regular speaker at research and professional forums, including 
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Solutions to Attract Investment Capital for Tourism Development: 

Case Study of Thanh Hoa Province, Vietnam 

PhD Le Hoang Ba Huyen1, PhD Nguyen Thi Thu Phuong2 

12 Hong Duc University, Vietnam 

 

ABSTRACT 

 

The objective of this study is to propose solutions to attract investment capital for tourism 

development in Thanh Hoa province, Vietnam. Based on the theoretical framework following 

eclectic or “OLI model” developed by Dunning (1996) and data of 660 questionnaires collected 

from a survey of tourism inverstors in Thanh Hoa provinces, we found some important influential 

factors affecting the attraction of investment for tourism development in Thanh Hoa province. In 

particular, the local government’s policy of attracting capital appears to have the highest level of 

importance. The study has some policy implications to increase the attractiveness of investment 

capital in tourism development in the area. 

 

Keywords: investment attraction, tourism development, Thanh Hoa 
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Optimal Replenishment Policy under Corporate Social 

Responsibility and Dairy Supply Chain in Vietnam 

Yung-Fu Huang a, Manh-Hoang Do b, Ming-Wei Weng c* 

ac Department of Marketing and Logistics Management, Chaoyang University of Technology, Taichung and Taiwan 
bDepartment of Business Administration, Chaoyang University of Technology, Taichung and Taiwan 

 

ABSTRACT 

 

Over the past few decades, Corporate social responsibility (CSR) has witnessed remarkable growth 

in research and practices, particularly, it has also received interested from corporations since the 

advantages they will have when adopting CSR into business strategy of the company (Velasco et 

al., 2014; Ngambi et al., 2015; Jamali & Karam, 2016; Caroll, 2016).  In terms of Supply chain 

management (SCM), the structure of the supply chain starts from upstream suppliers to 

downstream customers, and it also related to stakeholders in their operation. Besides that, since 

their complexity of each stage, thus the networks of the supply chain are so difficult to describe in 

detail, control and predict what will happen, furthermore, it may also have affected by those factors 

as institutional actors, customers leading to apply CSR into SCM (Lin & Sheu, 2012; Cheng, 

2014). Thus, aims to combine CSR practices into SCM, the enterprise currently often publishes 

their annual reports, not just financial statements, but gradually turn to sustainable development 

reports aims to promote the company's efforts to stakeholders including customers, shareholders, 

employees, suppliers, and other stakeholders. In Vietnam, the dairy industry is one of the priority 

sectors for sustainable development target and get attention from government policies as well as 

businesses, community. Moreover, they are doing very well CSR activities based on the excellent 

feedback from the community, local governments through the essential programs they have done 

over the years. 

 

Keywords:  Corporate social responsibility; Supply chain management; Dairy industry; Optimal 

social charity; Optimal return rate; Vietnam 
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Contruction of Media Reality about Polemics of Legislative 

Candidates 2019 Effects of Prospective Corruption in the News 

Portal Tribunnews.Com 

Amin Aminudin 

Universitas Budi Luhur, Indonesia 
 

ABSTRACT 

 

There is something interesting to observe from the election of legislative candidates in 2019, where 

the General Election Commission (KPU) reads corruption as an extraordinary and systemic crime 

so that the KPU plans a ban on former convicts of corruption cases to become legislative 

candidates. In the context of electoralism, media is a matter that cannot be discussed where in the 

context of media and politicians it is an inseparable order where politicians need a stage and the 

media need news. The purpose of this study is to know how to construct tribunnews.com online 

media in the polemic of legislative candidates 2019-2024 former criminal convicts of corruption 

in the tribunnews.com portal for the period September 2018. This study used a qualitative approach 

with Peter L. Berger's social media construction analysis method and Robert N. Entman's Framing 

wherein in framing an entrant focuses on how the definition of a problem, what and who causes 

the problem, what moral decisions are contained in the news and what solutions are offered by 

journalists. The author uses a qualitative approach and constructivist paradigm. The results of this 

study indicate that in constructing and framing the conflict between the General Election 

Commission and the Election Supervisory Body at tribunnews.com, it tends to discredit the 

Election Supervisory Board that its decision to pass on former corruption prisoners is a prospective 

legislative candidate. Where the decision was taken by the Election Supervisory Board because 

they claimed to be guided by the Law number 7 of 2017 Election which does not prohibit former 

corruption inmates from registering as candidates. 
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Big Data for Law Enforcement: An Exploratory Study 

Tennakoon, WDNSM a, Lasanthika, WJAJMb 

ab Department of Business Management, Wayamba University of Sri Lanka, Kuliyapitiya, Sri Lanka 
 

ABSTRACT 

 

Customs, of any country is one of the prominent statutory body. Usually, it operates with the 

objective of enforcing law, acting as a revenue collector for the government, facilitating the 

international trade, and protecting the society. Harbor/s of a country as the main trading and entry 

port/s usually is/are busy. A qualitative study was conducted based on the Sri Lanka Customs in 

order to explore the type of data needed to include in MIS to formulate risk profiles for each cargo. 

Risk profile would generate a risk factor which is a weighted average of pre and post arrival risk 

indicators. This then would classify the cargo in to low, medium and high risk profile. The 

treatment for each category of risk profiles can be decided accordingly, where “Low” risk profiled 

cargo may need only a preliminary investigation while “high” risk profiled cargo should be subject 

to extensive inspection. The content analysis resulted in identifying six pre-arrival risk indicators 

namely; consignee, clearing agent, shipping line, shipper/sender, travel route & consignment and 

four post-arrival risk indicators namely; document submitted, length of arrival, container features, 

and external influence. The percentage analysis resulted in detecting the weight of each identified 

risk indicator. Likewise consignee – 35%, clearing agent – 8%, shipping line – 2%, shipper/sender 

– 20%, travel route – 15%, consignment 20%, document submitted - 35%, length of arrival – 20%, 

container features – 40% and external influence – 5%. All participants agreed upon different 

treatments for each cargo based on their risk profile. 

 

Keywords:  Big Data, MIS, Law Enforcement, Risk 
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Effect of Occupatıonal Health and Safety, and Work Envıronment 

on Employee Performance wıth Workıng Satısfactıon as Medıatıon 

Varıables Survey: In Pt. Kereta Apı Indonesıa, Persero (PT. KAI) 

Setyani Dwi Lestaria, Putri Nafianab, Yuwonoc, Amir Indrabudimand 

abcd Budi Luhur University, Indonesia 
 

ABSTRACT 

 

This study aims to determine and analyze the influence of Occupational Health and Safety, and 

the Working Environment on Employee Performance with Job Satisfaction as a mediating variable 

in PT. Kereta Api Indonesia (Persero) with sample on DAOP I Jakarta. The study population 

numbered 292 employees and 75 respondents be adopted as a sample of the study. Techniques of 

analysis using a statistical test structural equation model-based variance (SmartPLS). 

The test of significance show that all variables have t-statistic greater than 1.96 and p-value less 

than 0.05 so the results as follow: 

1. Effect of occupational health and safety to job satisfaction is not significant. 

2. The influence of the working environment on job satisfaction is significant. 

3. Effect of occupational health and safety on the performance of employees is not significant. 

4. The influence of the working environment on employee performance is significant. 

5. The influence of job satisfaction on employee performance is significant.  

6. Effect of occupational health and safety to employee performance through the mediation 

of job satisfaction is not significant. 

7. The influence of the working envirent on the performance of employees through the 

mediation of job satisfaction is significant 
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Keywords:  Occupational Health and Safety, Work Environment, Job Satisfaction, Employee 

Performance. 

The Effect of Product, Service, and Customer Satisfaction on Word 

of Mouth Behavior 

Setyani Dwi Lestaria, Mariahb, Heni Iswatic, Umbar Riyantod 

abcd Budi Luhur University, Indonesia 
 

ABSTRACT 

 

Banks are financial intermediaries which are vital to support the economy. Banks are simply 

interpreted as financial institutions whose business activities save funds from the community and 

distribute the funds back to the community as well as provide other banking services. The 

development and improvement of service quality from this company are important to get public 

attention. It can be seen from the tight competition in terms of quality of services, products and 

marketing undertaken. In the tight competition, the top priorities of companies engaged in the 

"service" field are customer satisfaction, and excellent service quality in order to improve customer 

loyalty and word of mouth behavior. The purpose of this study is to study, analyze and know in 

detail about the effect of product, service and customer satisfaction on word-of-mouth (WOM) 

behavior at PT Bank Windu Kentjana International, Tbk branch of Pesanggrahan Jakarta. The 

model used in this research is descriptive and associative models, by using SPSS 19. This study 

used simple random sampling technique with total sample 80 people. The research instrument used 

as a measuring tool in this study is a questionnaire consisting of 40 statements. Research conducted 

Variable Product (X1), Service (X2) and Customer Satisfaction (X3) simultaneously affect Word 

of Mouth behavior (Y). It can be concluded that PT Bank Windu Kentjana International Tbk 

Jakarta should improve the quality of products and services to customers and prospective 

customers so that customers become loyal to the company and improve their Word of Mouth 

behavior 
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Demographic and Risk Tolerance: Indonesian Perspective 

Firda Nosita a, Tina Lestari b, Rosadiro Cahyono c 

abc STIE Pancasetia, Banjarmasin, Indonesia 
 

ABSTRACT 

 

The Financial Services Authority (OJK) survey on 2016 shows that the financial literacy index in 

Indonesia is about 21.8%. There are a lot of illegal investment in the Indonesian society in recent 

years is proof that the Indonesian people have not been well-literated and have not fully understand 

the benefits and risks of financial decision making. Risk factors are important in financial 

decisions. The Government should pay attention to demographic factor Indonesian society which 

is more complex related to psychological condition toward investment in capital market. Perhaps 

the government would formulate a fit education method by understanding society’s risk profile. 

The research describes demographic factor and risk tolerance in Indonesian perspective.The study 

uses a survey method, questionnaires distributed online through Google forms to respondent’s 

email or share the links through social media. Data were obtained from random samples with 

various demographic characteristics and 850 respondents was collected from three zone of 

Indonesia, namely Western, Eastern and Central Zone. To analyze the role of demographic factors 

on the willingness to take risks, we use Subjective Risk Tolerance, which is describing 

respondent’s perception of risk. This perception factor will capture several dimensions of 

investment such as perceptions about security, protection and perceptions about the definition of 

risk. The result indicates that gender and age statistically insignificant in describing risk tolerance. 

Meanwhile, marital status, income, and education significantly important in determining risk 

tolerance. Gender equality in working environment means women and man have equal chance to 

get job and position in a company. The result shows that in order to conduct an education program 

and increasing society’s knowledge, Government of Republic of Indonesia, especially to Indonesia 
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Stock Exchange and Securities Firm make attention to demographic factor and fit the investment 

product to investor’s profile. The program should fit the demographic and the product offer. 

 

Keywords:  Risk Tolerance, Risk Aversion, Demographic Factor, Capital Market, Indonesia Stock 

Exchange 
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User Generated Content and Purchase Intention on Beauty 

Product: A Case Study on Youtube 

Firda Nosita a, Tina Lestari b 

ab STIE Pancasetia, Banjarmasin, Indonesia 
 

ABSTRACT 

 

The use of beauty products is a common and has become a trend. Beauty products are experience 

product that cannot be approved only by looking at shapes, but prioritizing product compatibility 

with users (or potential users). The growing of social media enable everybody to share their 

purchase and consumption experience. Product content has become a trend lately. This study aims 

to find out whether the attitude towards UGC, perceived credibility and user activity of UGC on 

YouTube influence the purchase intention on beauty product. Sample was derived from 125 people 

derived aged 18. Questionnaires distributed online to people who had watched beauty product 

review videos on YouTube.The results showed that attitudes towards UGC content on YouTube 

do not influence purchase intention of beauty product. Whereas perceived credibility credibility 

and user activities proved positively influence on purchase intention of beauty product. UGC 

content usually provides information, tips and tricks about using beauty products. User Generated 

Content consider as a spectacle of entertainment. For marketers (companies), the UGC 

phenomenon can be utilized now by embracing credible UGC makers. Marketers can provide 

training or provide facilities for UGC beauty product creators. 

 

Keywords:  User Generated Content (UGC), attitude toward UGC, perceived credibility, beauty 

vloggers, UGC on YouTube, UGC and Purchase Intention 
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A Profitability Analysis of Islamic Banks in the UAE during the 

Financial Crisis 2007-2008 

Mukdad Ibrahim 

American University of Ras Al Khaimah 
 

ABSTRACT 

 

This paper empirically analyzes the profitability of the four Islamic banks operating in the UAE 

during the financial period between 2004 and 2009 using three profitability indicators, return on 

total income, return on assets and return on equity. The researcher used a variety of techniques, 

equality of means, coefficient of variation and Anova analysis to see the effect of the financial 

crisis on the performance of the four specified banks. The findings show that although the financial 

crisis began in the 3rd quarter of 2007, its impact on the profitability of Islamic banks was most 

profound in 2008 and 2009 where there was a notable decline in all analyzed financial indicators. 

Moreover, the three indicators held a higher variability rate during the crisis years spanning 2007 

to 2009 in stark contrast with the pre-crisis rates of the period spanning 2004 to 2006, with the 

notable exceptions being the return on equity for Dubai Islamic Bank and Emirates Islamic Bank 

respectively, where there was a decline in variability in the return on equity indicator during the 

crisis. Anova analysis across the four banks show insignificant differences between the mean of 

most indicators, suggesting similar performance under the adverse conditions available during the 

recession. 

 

Keywords:  Islamic Banks, equity, Analysis, Financial Crisis. 
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Comparative Study on LMS Adoption: Teachers and Students 

a Lasanthika, WJAJM, b Tennakoon, WDNSM 

a Faculty of Graduate Studies, University of Kelaniya, Kelaniya, Sri Lanka 
b Department of Business Management, Wayamba University of Sri Lanka, Kuliyapitiya, Sri Lanka 

 

ABSTRACT 

 

LMS is the prominent ICT platform over which blended learning is delivered.  Especially for 

higher education institutes, LMS is a promising tool when the perpetual physical interaction of 

teacher and student is not guaranteed (Ashammari, 2015; Murshitha & Wickramarachchi, 2016). 

An effective usage of it enriches the learning experience for all the stakeholders involved. 

Perspectives of students and teachers on LMS adoption have been widely discussed distinctly in 

previous literature. However, a comparison of these two perspectives is in short presence. Teachers 

and students are dominant players of a learning experience. The authors designed a comparative 

study based on the Technological Acceptance Model (TAM) of (Davis,1986) where a quantitative 

inquiry was made using data collected through both online and manual surveys. Structured 

instruments were adopted for academics (Alharbi & Drew,2014) and undergraduates (Cigdem & 

Ozturk,2016) which were validated by previous studies. 

 

Keywords:  LMS Adoption, Technology acceptance model, University community, Attitude 
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The Differences of Company Performance between Companies with 

Female Ceo and Those with Male Ceo: An Empirical Study on 

Listed Companies in Indonesia 

Iswandi a, Farida Titik Kristanti b 

ab Graduate Study Program of Management, Faculty of economics and business, Telkom University, Bandung, 

Indonesia 
 

ABSTRACT 

 

The trend of global change towards the heterogeneous representation of boards of directors in 

various countries and regions has placed Europe to lead other parts of the world on the occurrence 

of gender diversity. Catalyst (2017) reported that from more than 3000 global companies 

investigated by Credit Suisse there was 14.7% of women on the boards of directors in 2015. It 

increased 54% higher than in 2010. According to the research of Credit Suisse, Europe, globally, 

leads the percentage of Gender Diversity on the board of directors by having Norway as the highest 

(46.7%), France (34.0%) and Sweden (33.6%). On the other hand, Taiwan, South Korea, and Japan 

whose their percentage were 4.5%, 4.1%, and 3.5% respectively become the countries with the 

lowest Gender Diversity occurrence on the board of directors.Gender diversity is very important 

in the world of work, because it is believed to strengthen the foundation of the company's business. 

Recently, global support for gender equality has increased significantly Placing more women on 

the board of directors is not only good for women individually and collectively, but also good for 

the business and economy. This study used the data panel regression. To estimate the 

measurements, the Common Effect Model, the Fixed Effect Model and Random Effect Model 
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were used. From all the models, the comparison was done using the Test of Chow and Hausman 

to get the most suitable model. Companies in Indonesia, on average, have a capital structure that 

is not conservative. Even so, most of companies have positive profits. It shows that the companies 

are relatively efficient in using debt to carry out their operations. It is also supported by the 

relatively good turnover rates. 

 

Keywords:  Gender Diversity, Company Performance, Chief Executive Officer, Return on Assets 
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Construction and Validation of Learning Management System 

Success Scale in the Higher Education Setting 

Subburaj Alagarsamya, Margret Vijayb 

aInstitute of Research & Innovation, Villa College, Male’ and  Maldives 
bCentre for Foundation Studies, Villa College, Male’ and  Maldives 

 

ABSTRACT 

 

The traditional teaching and learning process is undergoing a radical transformation. The 

traditional teaching and learning process is not a constraint to conventional classrooms. Due to the 

rapid change in technologies in the last two decades, the educational institutions changed their way 

of teaching. This study follows objectivity ontology and positivism epistemology. Since this study 

aims to construct and validate the instrument to measure the LMS success in a higher educational 

setting using various theories, the detective approach was followed. Quantitative methodology was 

adopted with the sample size of 400 randomly selected responses from university/college students, 

academics and course administrators from India and Maldives. The properties of the measurement 

model were evaluated with composite reliability (CR) and convergent validity. All constructs of 

the scale exhibited CR with the minimum acceptable level of 0.70, indicating good reliability. 

Fornell and Locker’s average variance extracted (AVE) criterion is followed for the estimation of 

scales’ convergent validity. AVE value of a latent variable should be higher than 0.50, to explain 

more than half of the variance of its indicators on average. 
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Behind the Islamic Defenders Front (FPI) Movement: Exploring the 

Roots of Religious Conflict from Religious Fanaticism, Religious 

Prejudice and Conflict Intention 

Lusy Asa Akhrani 

Universitas Brawijaya, Indonesia 

 

ABSTRACT 

 

FPI (The Islamic Defenders Front) is a popular community organization with various 

controversies. The phenomenon of FPI movement shown given the attractiveness and ability of 

this organization to mobilize, and direct millions of people to remain polite and orderly in 

expressing these downstream aspirations. In recent years religious conflicts have become a threat 

to the integrity of the nation. Religious conflicts seem inseparable from political interests after 

several waves of peaceful action were spearheaded by FPI. Various mass psychological theories 

show that when an individual is in the mass, the individual's identity will change with the mass 

identity which can make people identify by in group or out group. Social identity is a base which 

group fanaticm lsuch as religious fanaticism. Conflict in the community is often associated with 

religious and political issues. The movement of the FPI  is a sensitive issue when it is associated 

with politics and government. The government became very careful and defensive when the issue 

of mass movements emerged by the FPI. This study aims to examine the phenomenon of religious 

conflict from religious fanaticism, religious prejudice and the intention of religious conflict. The 
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research method used is quantitative by using five scale as a measuring like scale of religious 

fanaticism, religious prejudice, the intention of religious conflict and religious conflict. Analysis 

of the results using SEM to see the influence between research variables. The research was 

conducted in five cities, Surabaya, Pasuruan, Solo, Malang and Madura with the participants there 

were 113 FPI members. The results  show that simultaneous religious conflict is formed by 

religious fanaticism, religious prejudice, and the intention of religious conflict. While religious 

fanaticism has a role in religious prejudice as well as playing a role in religious conflict, religious 

prejudice has a role in the intention of religious conflict, and the intention of religious conflict can 

lead to the emergence of religious conflict. 

 

Keywords:  Conflict Intention, Islamic Defenders Front (FPI), Religious Conflict, Religious 

Fanaticism, Religious Prejudice 
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Public Sector Integrity Violations: Evidence from Malaysia 

1Afzal Izzaz Zahari, 2Jamaliah Said, and 3Roshayani Arshad 

1,2,3 Accounting Research Institute, Universiti Teknologi MARA 

Shah Alam, MALAYSIA 

 

ABSTRACT 

 

Integrity violations are actions that can cost a community or organisation small or large economic 

losses in terms of cost. These economic losses that are incurred through integrity violations can be 

through small actions such as laziness or no determination of work ethics and large losses such as 

corruption practices that can cause the organisation lose large amounts of money and reputation. 

Past studies had shown that actions of fraud which is a part of integrity violation cost major 

economic costs to the countries. The paper provides the results on the perception of 617 Malaysian 

government civil servants who were surveyed concerning matters of integrity violations in their 

working environment. There are occurrences of integrity violations in their organisations which 

can provide further insight on such matters. The research also provided an area of feedback for the 

participant to voice out their concerns of integrity violations that occur in their organisation. Part 

of the respondent’s organisation was selected and interviewed in order to further investigate in 

greater detail on these cases of integrity violations. The results indicate that these integrity 

violations could have been be remedied in order to deter more costs or losses to the organisation. 
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The Evaluatıon of Co-Brandıng Strategy between Indonesıan Banks 

and European Football Clubs 

Nora Andira Braboa, Danis Megacandrab, Heni Iswatic, Setyani Dwi Lestaria d 

abcd Budi Luhur University, Indonesia 

 

ABSTRACT 

 

Co-branding is a type of brand alliance that has been increasingly practiced as popular branding 

strategy. This branding strategy often involves different products and services across different 

industries and nations. The banking industry in Indonesia recently applies co-branding strategy 

with famous European football clubs, namely Bank BNI - Chelsea FC, Bank Danamon -

Manchester United, Bank Mega - Barcelona FC, and Bank Muamalat - Arsenal FC.  The purpose 

of this study is to analyze and evaluate those co-branding strategy between banks in Indonesia and 

the European football club, namely pre and post brand evaluation of co-branding. The research 

method is conclusive-descriptive research using survey questionnaires with single cross sectional 

design The non-probability purposive sampling technique is applied to obtain a total of 200 

respondents from bank customers (a number of 50 respondents from each Bank). The constructs 

in this study were measured using six-point Scales and modified from  previous studies and had 

validated scales as survey instrument. The software SPSS version 22 is used for data processing 

and analysis using Pearson Correlation, Hierarchical Moderated Regresion (HMR), and 
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Independent Sample t-Test. The result shows that pre-existing individual brand attitude affect 

perceived co-brand fit and brand alliance evaluation. This finding also indicates a good fit between 

Banks and their partner Football Club and all Banks has been benefited from this co-brand strategy. 

 

Keywords:  Co-branding, branding strategy, brand attitude, brand familiarity 

 

 

The Effect of Green Awareness toward Buying Decision of Green 

Cosmetic Product (Study of Y Generation at the Body Shop in 

Banten) 

Heni Iswati a, Novia Indah Lestari b, Setyani Dwi Lestari c 

abc Budi Luhur University, Jakarta, Indonesia 

 

ABSTRACT 

 

As the globalization is implemented extensively around the world, the concepts create many 

problems. The most important issues is environmental issue which affects all creature negatively 

because most people discuss about the negativity toward the environment. A product that has 

benefit for people but in other side, it becomes pollution source is cosmetic. Quantitative research 

method by using regression analysis with 100 sampling. The result of this research shows that 

there is a significant influence between customers environtmental awareness 16.3%, green product 

46.2%, price awareness 42,8%, brand image 51,1% and social influence 43,7% to purchase 

decision. The simultaneously, there is a significant influence between customers environtmental 

awareness, green products, price awareness, brand image and social influence with contribution of 

61.1%. This research was conducted on consumers of The Body Shop Generasi Y, which is aged 

between 18-37 years in Banten Province.  The result of this research shows that there is a 

significant influence between customers environtmental awareness 16.3%, green product 46.2%, 
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price awareness 42,8%, brand image 51,1% and social influence 43,7% to purchase decision. The 

simultaneously, there is a significant influence between customers environtmental awareness, 

green products, price awareness, brand image and social influence with contribution of 61.1%. 

 

Keywords:  Green Awareness, Green Cosmetics, Purchase Decision. 

 

 

Analysıs of Dıstrıbutıon Networks Effıcıency and Added Value on 

Beef Supply Chaıns in Depok Cıty 

Nora Andira Braboa, Jati Sri Wahyuni b, Setyani Dwi Lestaric 

abc Budi Luhur University, Jakarta, Indonesia 

 

ABSTRACT 

 

Livestock farming is a sector that has a huge opportunity to be developed as a business in the 

future. Society needs for livestock products will increase every year. Beef is a source of animal 

protein which contributes 18% to national meat consumption, so the availability of beef at an 

affordable price has to be the government's attention (Martondang & Rusdiana, 2013). Data 

collected in Tapos Slaughterhouse (Depok), which is the largest slaughterhouse in Depok City that 

produces beef. This research was conducted in May - July 2018. The data used in the study were 

primary and secondary data. The mapping results of the distribution network by using Value 

Stream Mapping are 5 alternative beef marketing channels in Depok City. The highest added value 

ratio (22.24%) obtained from the results of live cattle cutting becomes the carcass obtained by beef 

cattle entrepreneurs. Transaction costs in the distribution network supply process are only around 

3-5%, the dominating cost is the cost of buying beef supply which reaches 40%. Based on the 

results of mapping the distribution network using Value Stream Mapping, there are 5 alternative 

channels for marketing beef in Depok City. 
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How Sustainability Accounting and Culture Integrated? 

Nurafni Eltiviaa, Kurnia Ekasarib, Hesti Wahyuni c 

abc Malang Indonesia 

 

ABSTRACT 

 

The existence of natural disasters and climate change caused by environmental pollution and 

natural exploration is clear evidence that to be able to maintain human well-being, humans need 

to think about sustainability or sustainability. This research is qualitative research, and 

hermeneutic was employ to analyze the data. This research was conducted using local culture in 

Indonesia, Javaneese culture. The results of interviews with two informants showed that culture is 

not one of the pillars of CSR, but even underlies all pillars of the Triple Bottom Line. This research 

shows that culture, as stated by Hawkes, really becomes an important part of the triple bottom line. 

This findings can be a recommendation for policy makers to be able to incorporate cultural 

Corporate Sustainability Reporting Model. 

 

Keywords:  Corporate Sustainability Reporting, Triple Bottom Line, Culture, Integrated 
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Earnings Management and Fraudulent Financial Reporting (Case 

of Indonesia) 

Rosita Suryaningsiha, Febryanti Simonb 

ab Universitas Multimedia Nusantara, Tangerang, Indonesia 

 

ABSTRACT 

 

The financial statements provide information on the financial position and performance of the 

company which can be used by investors in making investment decisions. Investors will invest 

their funds in companies that have high performance as investors wish obtain optimal return. 

Therefore, the company is constantly working to improve the value of the firm that are reflected 

from the financial statements that showed a positive performance from year to year. The 

information needed by investors is information associated with a profit. Earnings management is 

one of the ways that management can do to achieve the profit target so attractive to investors. 

However, the implementation of earning management too aggressive can result in companies 

included in the list of companies suspected of conducting fraudulent financial reporting. In this 

research, the independent variable used is the real earnings management that proxy by Abnormal 

Cash Flow from Operating (CFO) and Abnormal Discretionary Expenses. The object in this 

research are companies listed on the Indonesia stock exchange (idx) during the years 2011-2015 

that they would do a fraud in its operational activities, and also runs companies that became a 
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comparison in the form of companies that do not do fraudulent financial reporting. The company 

that they would conduct a fraudulent financial reporting is obtained from a list issued by the 

financial services authority (OJK) as an agency that oversees the capital market in Indonesia. 

 

Keywords:  Fraudulent Financial Reporting, Real Earning Management 

 

 

 

The Effect of Firm’s Size, Institutional Ownership, Profitability, 

Leverage, and Public Share Ownership towards Corporate Social 

Responsibility Disclosure (CSR) 

Fiorentina Anabell Lumban Gaol a, Karina Harjanto b 

ab Universitas Multimedia Nusantara, Tangerang, Indonesia 

 

ABSTRACT 

 

The number of manufacturing companies listed in Indonesia Stock Exchange increased from 143 

companies in 2014 and 2015 to 144 in 2016. A company has many purposes and goals, such as 

fulfilling customers’ needs, providing jobs, making profits, and conserving natural environment. 

In order to maintain company’s going concern, a company needs to implement the triple bottom 

lines theory, which means a company must care for profit, people, and planet. While making profit, 

company is required to look after people’s prosperity, and contribute in conserving the planet. This 

research uses causal study. Causal study is a study where the researchers are interested in 

determining the cause of a problem. The population of this research is manufacturing companies 

that listed on Indonesia Stock Exchange (BEI). The sample of this research are selected by using 

purposive sampling method. All the variables in this research passes the normality and classic 

assumption tests. The adjusted R square shows that the 27,6% of the variation in CSR disclosure 

can be explained by firm size, institutional ownership, profitability, leverage, and public 

ownership.  The significance value of F-test is 0.000 which means all the independent variables 

simultaneously affected the dependent variable.  
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Keywords:  corporate social responsibility disclosure, firm size, leverage, ownership, profitability. 

 

 

 

 

 

 

Age of the Firms and the Value of Analysts’ Recommendation: 

Malaysian Evidence 

Hassanudin Mohd Thas Thaker1 and Azhar Mohamad2 

1 Department of Economics and Finance, Sunway University, Malaysia 
2 Kulliyyah of Economics and Management Sciences, International Islamic University Malaysia (IIUM) 

 

ABSTRACT 

 

This paper assesses the value of information disclosure in the Malaysian analysts’ report by 

looking at three dimension of firms ages: young, medium and old groups. Samples of analyst 

reports were collected from the Bursa Malaysia’s repository system. The study uses market-

adjusted method for the calculation of cumulative abnormal return and panel regression to test the 

research objective. Result from the unbalanced panel data reveals that not all information 

contained in the analyst reports is able to detect stock returns movement. The young age firms 

recorded two significant informations, namely the ROE and SPR, whereas for medium age group, 

four informations were related to the CAR and they were TP, CFP, SPR, and MC. For old age 

firms, TP, EF, ROE and SPKLCI had a relationship with the CAR. To further analyze the issue of 

information disclosure in the analyst report, this study is also carry out semi-structured interview 

with institutional and retail investors to obtain their feedbacks on said matter and found that 

Malaysian analysts’ report tend to disclose information based on simple statistical analyses to 

formulate recommendations, and tends to ignore other significant qualitative informations. 
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Studying a sample of Malaysian analyst report, this paper contributes to the body of literature by 

considering the age of firms and the value of information disclosure in the analyst report. 

 

Keywords:  Age, Analyst recommendation, Information, Disclosure. 

 

 

 

 

 

 

Transformational Performance through Co-Creation Strategy, 

Customer Experience and Distinctive Operational Capability 

Leonardus WW Mihardjo a, Sasmoko b, Firdaus Alamsjah c, Elidjen d 

abcd School of Business, Bina Nusantara University, Jakarta, Indonesia. 

 

ABSTRACT 

 

The Digital transformation become a need for established company in disruptive era.  Performance 

management based on transformational Performance framework are required to ensure the 

transformation stage align with the plan and changing of customer and market. The new entries 

bring the new business model that focus on customer disrupts the sustainability of incumbent 

business. The role of customer become critical. The customer expects to gain value added from 

the firm that match with the personal, emotion and belief of customers. This study uses the 

quantitative research model. The units of analysis in this study are telecommunication firms in 

Indonesia with the management of these firms as the observed unit. The population is made up of 

a combination of all elements that have a series of similar characteristics. The findings 

demonstrated that Transformational performance is significant influence driven from co-creation 

strategy and distinctive operational capability. The development of transformational performance 

shall focus on co-creation strategy and distinctive operational capability based on customer 
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experience, and co-creation strategy has significant influence on relationship among customer 

experience, distinctive operational capability and transformational performance. 

 

Keywords:  Transformational Performance, Co-Creation Strategy, Customer experience, 

distinctive operational capability 

 

 

 

 

 

 

Consumer Attitude and Reaction towards Personalised Pricing in 

the E-Tail Segment 

Vijay Victora, Maria Fekete-Farkasb, Zoltan Laknerc 

a Doctoral School of Management and Business Administration, Szent Istvan University, Godollo 2100, Hungary 
b Faculty of Economics and Social Sciences, Szent Istvan University, Godollo 2100, Hungary, 

c Doctoral School of Management and Business Administration, Szent Istvan University, Godollo 2100, Hungary 

 

ABSTRACT 

 

With the big data technologies becoming so popular and flourished in the recent years, the firms 

have more opportunities to gather information on consumer preferences and willingness to pay (Le 

and Liaw, 2017). This include both public and private information based on the observed 

individual characteristics such as location, age, gender, employment and the observed online 

behvioural patterns of consumers including search history, responsiveness to price offers etc. Data 

was collected from the internet savvy millennials in India. For data collection, two set of 

questionnaires were administered. A total of 240 responses were collected (120 responses per 

questionnaire). Each set consisted of a hypothetical scenario which exposed the respondents to a 

positive or negative personalised pricing experience. In both positive and negative purchase 

scenarios, the fair price perception of consumers has a very significant and positive influence on 

http://gcbss.org/cimssr2019/index.html


 

9th GCBSS © 2019. Global Academy of Training & Research (GATR) Enterprise. All rights reserved.  27  

  9th Global Conference on Business and Social Sciences   

  

    

  

  

  
Conference Homepage: http://gcbss.org/cimssr2019/index.html 

July 19th to 20th, 2019 
Male, Maldives 

their purchase satisfaction which also play a mediator role in their attitudes towards the post 

purchase intentions (repurchase intentions, reprisal intentions and strategic purchase behavioural 

intentions). 

 

Keywords:  Consumer Behaviour, E-Commerce, Personalised Pricing, PLS SEM 

 

 

 

 

 

 

Attachment Pathology and Abandonment Issues in Borderline 

Structuring 

Ana Miruna Dragoi a, Simona Trifu b 

aHospital for Psychiatry "Alex. Obregia", Bucharest, Romania 
b University of Medicine and Pharmacy "Carol Davila", Bucharest, Romania 

 

ABSTRACT 

 

The present paper aims at observing, in the context of specialty literature, the various mechanisms 

of defence and afferent decompensations brought into play by a patient with borderline personality 

disorder. Grafted on a background of borderline personality, as the various mechanisms of defence 

used by the patient fail, decompensations become more and more severe, reaching to the psychotic 

pole. The medical team used psychiatric evaluation, institution of antidepressant and antipsychotic 

treatment, evaluation of clinical psychology, exclusion of cerebral organisms, psychoanalytic 

psychotherapy at onset, assessment of intra-psychic dynamics, analysis of early transfer and 

counter-transfer. The study explores the mechanisms of defence brought into play by a borderline 

patient and the importance of early intervention (both pharmacological and psychotherapeutic), as 

a result of risk of (pre)psychotic decompensations, which make more and more difficult not only 
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potential results, but the intervention itself. With the failure of various mechanisms of defence, a 

so-called involution of patient’s psychism appears, the possibility of insight and intervention being 

vertiginously reduced simultaneously with them. 

 

Keywords:  major depressive seizure, borderline personality disorder, suicide attempt 

 

 

 

 

 

 

Do Investors Value Environmental Risk Disclosure? 

Rizky Eriandani 1, I Made Narsa 2, Andry Irwanto 3 

University of Surabaya1 

Airlangga University 2 3 

 

ABSTRACT 

 

Environmental problems are increasingly becoming a concern of various parties. When other 

studies look more at environmental performance, this study focuses on environmental risk 

disclosure. This study aims to examine how the effect of environmental risk on the cost of equity. 

Environmental risk disclosure is measured using content analysis. The cost of equity is calculated 

using the Capital Assets Pricing Model (CAPM) method.  A sample of Indonesian Stock Exchange 

- indexed companies from 2013 to 2015 is used. The research sample will be divided into two 

categories, first - companies with high environmental risk. Second, companies with low 

environmental risk. The distribution of these categories is based on the environmental impact score 

obtained from the Trucost database. Processing data using SPSS 24 software with multiple linear 

regression methods. The results show that environment risk disclosure affects the cost of equity, 

but only in the category of companies with high environmental risk. The results of this study 
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contribute by expanding the disclosure theory, because it empirically proves that environmental 

risk information is used by investors. 

 

Keywords: Environmental Risk, Disclosure, Cost Of Equity, Sustainability 

 

 

 

 

 

 

 

 

The Effectiveness of Internet Advertising on Consumer Behaviour 

Ambalika Sinha 

Department of Humanities and Social Sciences 

MNNIT , ALLAHABAD, PRAYAGRAJ, UP, India. 

 

ABSTRACT 

 

Advertisers are expected to shift and spend millions in internet advertising in the coming years 

than TV, print ads and other traditional advertising media. With the rapid growth in technology, 

the internet is becoming an important one stop point for consumers in finding most of their needs. 

Be it communication, entertainment, shopping, information search, internet serves as a panacea 

for all their requirements. Many consumers are online every day for their personal work, but do 

they notice the ads, banners displayed on that webpage, and most important their recall value. The 

current study investigated the effectiveness of internet advertising on consumer behavior by 

conducting a study of Technocrats in ALLAHABAD. The study sought to determine the 

effectiveness of internet advertising on reach and creation of awareness; to establish the reliability 

of internet advertising through recall; and to determine the relationship between internet 

http://gcbss.org/cimssr2019/index.html


 

9th GCBSS © 2019. Global Academy of Training & Research (GATR) Enterprise. All rights reserved.  30  

  9th Global Conference on Business and Social Sciences   

  

    

  

  

  
Conference Homepage: http://gcbss.org/cimssr2019/index.html 

July 19th to 20th, 2019 
Male, Maldives 

advertising and purchase decision. The study used a case study research design. The target 

population was the Technical Institute, Prayagraj students.The primary data was collected using 

questionnaires. The study found that internet advertising was effective on reach and creation of 

awareness due to diverse usage, Internet advertising has significant relationship with purchase 

decision of the consumers and therefore is a key determinant in influencing consumer behaviour. 

The study determined that there is a positive relationship between internet advertising and 

consumer purchase decision and further recommends that companies should conduct a market 

research on the different markets in various countries to ensure that the internet advertising 

initiatives being implemented suits the targeted markets to improve product purchases 

 

Keywords: Advertising, Consumer, Communication, Entertainment, Shopping, Internet, 

Information 

 

 

 

 

Symbiotic Psychosis Determines Münchausen By Proxy? 

Trifu Simonaa, Carp Eduard George b 

a University of Medicine and Pharmacy "Carol Davila", Bucharest, Romania 
b Hospital for Psychiatry, Sapunari, Romania 

 

ABSTRACT 

 

This article aims to highlight the classical concept of psychotic symbiosis in the mother-daughter 

relationship of a patient with onset of symptoms about ten years before presentation and underlying 

negative evolution. The medical team used individual psychiatric and psychological systemic 

assessments such as clinical interviews, observation, psychological profiles on Calgary, 

Woodworth Matthews, Schmieschek, Luscher, Szondi, and psychiatric medications: Maintena 400 

mg 1 ampoule/month or Fluanxol 20 mg 1 ampoule every 3 weeks, together with Gabaran 800 

mg/day and direct observation of mother-to-daughter interaction. The color of this schizophrenia 

seems to be an affective one, with an expansive coloring onset. The patient's depression was 
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clinically unidentified during the first assessments in psychiatric hospitals, which led to new mixed 

episodes. After resuming treatment, the depressive aspect became more obvious. At the heart of 

this psychiatric pathology there is affective ambivalence towards important people, who get 

various forms, from fusion to affective inversion. The patient, in the absence of antipsychotic depot 

treatment, develops a symptomatology ranging from dispositional manifestations to social 

withdrawal, along with the sensory relationship idea. Psychiatric diagnosis is schizophrenia, with 

discussion of paranoid or affective predominance. 

 

Keywords: psychological symbiosis, ambivalence, affective inversion, schizoaffective disturbance 

 

 

 

 

 

 

 

Suicidal Concerns in the Major Depressive Episode Overlapped 

With the Borderline Personality 

Antonia Ioana Trifu a, Simona Trifu b 

a Medical Military Institute, Bucharest, Romania 
b University of Medicine and Pharmacy "Carol Davila", Bucharest, Romania 

 

ABSTRACT 

 

The concept of perspective of the other is a construct of intersubjective persons and relational 

psychoanalysis. The client brings a new smack, namely that from the artistic world (of theatre), 

where she is trained and where the borderline between the seducing histrionism and self-

destructive behaviours is a sinuous and confuse one. The medical team used psychiatric evaluation, 

institution of antidepressant and antipsychotic treatment, evaluation of clinical psychology, 
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exclusion of cerebral organisms, life map evaluation, psychoanalytic psychotherapy at onset, 

assessment of intra-psychic dynamics, analysis of early transfer and countertransference, 

psychological and psychiatric long-term monitoring. G. tries to persuade us that she is not playing 

the victim, but that she is a victim in herself, in a meeting where patient’s ideation and affects 

outperform the death of a loved person, by the appeal to magic, intuitive, seraphic, mystic beatitude 

and infantile regression to the dimension of abuse, with major appeal to victimization, victim, 

aggressor, projective identification and fight for “place where she will find the word expressing 

the truth”. The client sweeps easily between multiple planes and affective and mental registers, 

from superstition to vera faith, from the immaturity of the child astonished and fascinated by the 

cruel reality of death of a loved one to the philosophizing in and between Hegelian concepts, from 

aggressor to victim, from histrionism to borderline, without short-circuiting the veritable narcissist 

nucleus, in the sense of primitive wound and the lack of a „safe” interaction, even if full of storms 

of affects. 

 

Keywords: false self, projective identification, victim-aggressor dynamics, death versus wish. 

 

 

 

 

 

 

Corporate Social Responsibility Practices in Small and Medium 

Enterprises 

Aastha Bhardwaj a, Shazi Shah Jabeen b 

ab BITS Pilani, Dubai Campus, Dubai, UAE   

 

ABSTRACT 

 

Corporate Social Responsibility (CSR) has emerged as a significant topic in business research. 

Because of the attention it has received at the global level during the past two decades, it is now 

considered to be an essential business activity.  To meet the objectives of the study effectively and 

objectively, inductive methodology was adopted. The reason to apply the inductive approach is 
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that it is more exploratory and is connected with the process of collecting and analyzing data in 

order to develop a theory from it that is not simply based on the existing theories or hypothesis. 

The results indicated that there was a general awareness about CSR amongst the SME’s but their 

understanding of it differed widely. Apart from a general consensus on ‘community building’, the 

survey showed a high degree of heterogeneity in the understanding of CSR by the SMEs. The aim 

of this research work was to analyse the perceptions and practices of CSR among SMEs in the 

UAE, as this was the first study conducted in this region pertaining to SMEs. Corporate Social 

Responsibility is internationally recognized as a significant contributor to achieving sustainable 

development across its dimensions. 

 

Keywords: corporate social responsibility, perceptions, practices 

 

 

 

 

 

 

 

 

Mapping the Mental Health Literacy: Are You Body Shaming? 

Sumi Lestari 1, Sukaesi Marianti 2, Dita Rahmayani 3 

Department of Psychology 

Faculty of Social and Political Science of Brawijaya University   

 

ABSTRACT 

 

This study aimed to map the literacy of health psychology, particularly body shaming on 

adolescence. Body shaming is an act of negatively commenting physical state, appearance or self 

image of a person. This study focuses on body shaming among adolescence. This was due to the 
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nature of adolescence phase which is actually a transitional phase from childrenhood to adulthood 

in which during transitioning, there happened various transformation physically, cognitively, and 

socio-emotionally. Adolescence today are part of digital natives who are always plugged in with 

technology during their development. It is a quantitative research which employed a survey 

research design. The total respondents in this research was 1000 respondents which consisted of 

500 students from Junior High School and 500 students from Senior High School. The data 

collection technique in this research utilized an open-ended questionnaire as the instrument which 

allow the respondents to have various answers and responses. The data analysis in this research 

employed a qualitative analysis by using a boyatzis thematic approach and a qualtitative 

descriptive analysis. The research result showed that 33.5% male and 46% female did body 

shaming. Some body parts which were often used as body shaming objects are face (47%), body 

posture (26.8%), nose (15.6%), skin tone (14.8%), foot shape (12.8%), hair (12%), body weight 

(11.8%), abdomen (10%), hand (9.4%), and the rest are hear, lips, teeth, thigh, breast, waist, 

forehead, eyebrows, cheeks, arms, and so on. Several factors causing adolescence do a body 

shaming are due to their incapabilities in fulfilling the beauty standard, vivid physical diversity, 

environment, and so on. The impacts of body shaming psychologically are such as feeling shy, 

inconfident, anxious, and frustated. While the social impacts of body shaming are avoiding social 

situation, being lonely, and reluctant to get along. 

 

Keywords: Body Shaming, mental health psychology, Adolescence. 
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In this study, the teacher support scale, hardiness scale and the learning adaptation scale were used 

in a kindergarten teacher’s college in Changde. A survey was conducted among 1148 college 

students to analyze the relationship between teacher support, hardiness and learning adaptation, 

and to explore whether hardiness plays a role in the moderation between teacher support and 

learning adaptation. The result is that: ( 1)Teacher support can significantly predict students’ 

learning adaptation; ( 2) Hardiness can also be significant predication of students’ learning 

adaptation;3) Hardiness can play a moderator role in teacher support and learning adaptation. 

 

Keywords:  Teacher Support, Learning Adaptation,  Hardiness , Moderating 
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ABSTRACT 

 

In Thailand, EGAT was established on 1st May 1969 by the government acting as the state 

enterprise under control of Energy Ministry. This paper examines the development of choice fuels 
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– biodiesel – in Thailand under energy risk using the case of community management and cost 

analysis. Crisis of electricity has continued till now with the framework of searching the options 

in Thailand such as potential sources of energy as the main power and secondary power, strengthen 

stability and security of the power system incorporates, the environmental aspect ratio 

diversification of fuel types and production cost factors in order to have a tariff that is not too 

expensive. Risk of power generation creates where the supply is lacking of comparing to the 

demand. Conversional perfect competition business model is demand greater than supply in term 

of these broadly areas: shortage of product to certain customers, supply can demand higher price, 

fight for product from customers, supplier may increase production to meet demands and 

maximize profit and competition will step in to seek market share, thus balancing the system. 

Secondary data is noted that the biodiesel has the potential as a substitute fuel. The community 

can use it to reduce its cost of using the original energy for community’s vehicles as diesel engines. 

Because biodiesel uses less quantity of law materials than ethanol with the environmentally 

friendly. So, the objective is to provide the choice of using renewable energy particular biodiesel 

and analyses the cost of renewable energy especially biodiesel in community. The biodiesel that 

is made from used kitchen oil in community. Accidental sample groups are selected and has 

capacity to produce not over than 30 liters per day. The deep interview is used to call the data 

during December 2018 to February 2019 via qualitative analyzing such as frequency, percentage, 

mean and standard deviation. As a study results from estimating with interest rate 8% has 

expressed that biodiesel has NPV value of 2,044.54 Baht, IRR at 107.64% and Payback period at 

2nd years. It also concludes that the community should continue investment rather than leaving 

community biodiesel project. The choice on biodiesel is the most outstanding of strategy 

supporting in many research studies. The biodiesel from kitchen used oil is benefit to community 

making the group network and well used for farmers’ machines. In summary, the biodiesel is 

proper using in community.  The government should motivate the community to use the worthless 

resource to avoid using the normal energy including subsidy to help famers as the pilot project for 

initial period around 5 year at least. 

 

Keywords:  Energy, Risk, Community, Management, Cost Analysis 
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ABSTRACT 

 

Customer satisfaction is an objective of every company as it can lead to a stronger competitive 

position under tight competition (Fornell, 1992). Customer satisfaction leads to repeat purchase 

and positive word of mouth (Bearden & Teel, 1983; Fornell, Johnson, Anderson, Cha, & Bryant, 

1996).  Unlike on consumers goods and services (Oliver, 1996), research on consumer satisfaction 

within the B2B context is left behind. Hence this empirical study is purposely to fill the gap and 

explore more about the B2B relationship context. The research design starts with a literature 

review as the initial step, validate each latent variable, and develops an initial model.  Base on the 

analysis, the author has made conclusions as follows. First, product quality influences customer 

satisfaction positively, but it must be valued proportionately. The chemical market will prefer the 

cheaper product as long as the quality performance meets or is still within the standard parameter 

range. Second, perceived quality is reflected by service value than product itself. When the product 

quality performance is similar across industry, the seller seeks a point of differentiation by offering 

additional services. 

 

Keywords:  Satisfaction; perceived value; perceived quality; service; product quality 
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ABSTRACT 

 

Customer loyalty is a crucial goal for every companies in the very competitive business 

environment (Rauyruen & Miller, 2007; Rust, Zeithaml, & Lemon, 2000). Repeat purchase is a 

manifest of loyalty, hence what is behind loyalty is an important factor to be investigated. 

Commitment is an important construct, even as the centre of the relationship quality theory 

(Morgan & Hunt, 1994). Satisfaction and commitment are two basic constructs that are predictors 

of loyalty (Ulaga & Eggert, 2006; Walter, Mueller, & Helfert, 2000). From these conceptual, 

purposely to get loyalty the model consists of satisfaction, commitment and loyalty. As a concept 

and literature, switching cost is defined as an important avenue for predicting customer retention 

(Anderson, 1994; Anderson & Sullivan, 1993). Basically, switching cost is as an important 

determinant of loyalty (Blut, Frennea, Mittal, & Mothersbaugh, 2015). This empirical study 

investigates all the factors influences loyalty, the study focus on some crucial constructs: 

satisfaction, commitment, loyalty and switching cost. The research problem is how strong 

switching cost as strong determinant factor to keep customer  stay in the relationship ? This 

empirical study will examine switching cost’s influence toward loyalty relative to perceived 

quality and perceived value. The purpose of this study is to investigate which factor has a stronger 

influence in taking final purchase decision from chemical market side, either customer satisfaction, 

commitment or switching cost. By understanding the influence of purchase decision, a chemical 

company or other industrial company with similarity context is able to emphasize the factors that 

will improve or enhance customer loyalty. The first major contribution of the study is the final 

model and correlation in the business context, which is confirming the important of commitment 

and satisfaction, instead of switching cost (coefficient: 0.22 t-value 3.74) to get customer loyalty 

in the chemical market. From the model, the finding of the satisfaction-commitment-loyalty link 

suggests that chemical industry should enhance satisfaction because of the positive correlation 

between satisfaction and commitment. The second contribution of the study is an uncorrelated 

satisfaction-loyalty path. Referring to the findings, H2 is rejected, or satisfaction does not influence 

loyalty directly. Refer to the deep interview with respondents, buyer really concern with 

consistency of product quality. The third contribution of the paper relates with the switching cost 

influence in the chemical market. Switching cost has a direct influence to loyalty positively 

(coefficient: 0.22 t-value 3.74), but the influence itself relatively lowest among other correlations. 

It means, switching from existing supplier to alternatives would be costly; it takes time, cost and 

opportunity loss. However, chemical markets will keep switch to other alternatives if the product 

and service performance is not as expectation. This empirical study contributes significant finding 

of less influence of switching cost toward customer loyalty. Hence seller must keep enhancing 

commitment to keep business sustainable. 

 

Keywords:  Satisfaction; perceived value; perceived quality; service; product quality 
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The process of Vietnam developing a socialist-oriented market economy is also the process of 

international economic integration through regional and international trade agreements. This 

process has affected the subjects and characteristics of the system of labor relations in Vietnam. 

The process of globalization, regional economic integration and industrialization is increasing, the 

need to harmonize and reduce conflicts between parties in labor relations is becoming clearer and 

stronger. The number of strikes in Vietnam as well as in enterprises operating in industrial parks 

(IPs) and export processing zones (EPZs) in Ho Chi Minh City (HCMC) also tends to decrease in 

number but their characteristics in changes. This situation raises the need for research on how the 

subjects and characteristics of labor relations change, especially when Vietnam participates in the 

Comprehensive and Progressive Agreement for Trans-Pacific Partnership (CPTPP). The article is 

based on survey data in industrial parks (IPs) and export processing zones (EPZs), Ho Chi Minh 

City (HCMC) in 2018. Structural – functional and conflict approaches are used in labor relations 

analysis at foreign directly investment/ FDI enterprises and domestic private enterprises in IPs, 

EPZs in Ho Chi Minh City. Accordingly, labor relations at enterprises are considered through the 

following dimensions: 1/ Economic, social and political context; 2/ role and status of employers, 

employees, government; 3/ interactive settings: dialogue (negotiating and signing collective labor 

agreements), strikes, tripartite consultations, mediation, arbitration; 4/ results (salary, working 

time, working conditions, benefits, rights and obligations). 

 

Keywords:  Social Structure, Labor, Relationship, Vietnam, economy, globalization, Regional, 

economic. 
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ABSTRACT 

 

This study, Factors affecting Thai consumers' engagement on organic food products has an 

objective to study the factors affecting customer engagement on organic food in Thailand. For the 

research methodology, quantitative research methods were used and the main research instruments 

is questionnaire to collect the data from of 400 samples, which were the consumers living in 3 

provinces of Thailand including Bangkok 200 samples, Nakhon Ratchasima 100 samples, and 

Khon Kaen 100 samples. The data analysis based on the descriptive statistics: percentage, 

frequency, average, standard deviation and inferential statistics: Pearson’s correlation and multiple 

regression analysis. Result of the study reveals that overall Consumer Engagement level on 

Organic Food in Thailand is high. Considering each aspect ordered from the highest to the least, 

Confidence, Pride, Integrity and Passion. Factors affecting customer engagement on organic food 

in Bangkok and Northeastern Thailand consists of 1) Brand Sense Dimension: Sight, Taste, Smell, 

Sound and Touch 2) Perceived Benefits: Information Benefits, Social Benefits and Economic 

Benefits 3) Integrated Marketing Communication: Advertising, Sale Promotion, Publicity, Events 

and Experiences, Direct  Marketing, Personal Selling, Word Of Mouth Marketing. The results of 

multiple regression analysis testing overall relationship of factors showed that the Brand Sense 

Dimension, Perceived Benefits and Integrated Marketing Communication can predict customer 

engagement in Thailand at statistically significant difference level of 0.01. Predictive variables 

ordered from the highest to the least are Brand Sense Dimension following by Perceived Benefits 

and Integrated Marketing Communication. The explanation of variance was 64% at standard error 

of measurement ± 0.31. Model of relationship between explanatory variables and a response 

variable by multiple Regression equation is   Y (customer engagement on organic food in Bangkok 

and Northeastern Thailand) = 1.13 + 2.92 (Brand Sense Dimension) + 1.32 (Perceived Benefits) + 

0.42 (Integrated Marketing Communication). 

 

Keywords:  Organic Food, Products, Thai Consumers. 
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ABSTRACT 

 

The aim on this study to describe dimension and tipology intragroup conflict with Barki & 

Hartwick theories in Kampung Warna-warni since become a tourism site at Malang city. 

Researcher  used qualitative method and phenomenology as approaching technique. The 4 subject 

have been choosen with purposive sampling technique and decide three subject appropriate with 

qualification. This quest used interview, observation and secondary data to collect the data and 

used Moustakas phenomenological as data analysis technique. The results showed that each 

research subject showed the development of intragroup conflict in Kampung Warna-Warni 

Jodipan Malang with different forms of conflict. Interference is the dominant dimension in the 

Kampung Warna-Warni compared to other dimensions. Intragroup conflict typology that appears 

in the Kampung Warna-wWarni of interpersonal incompatibility, but between the typologies are 

interrelated with each other. 

 

Keywords:  Intragroup conflict, Kampung Warna Warni Malang, Interference, Interpersonal 

Incompatibility. 
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ABSTRACT 

 

Over the past decade, ensuring financial stability has become the dominant goal in the economic 

policies of governments.  Meanwhile, the analysis of literature shows that the development of 

indicators of financial stability has not yet been completed. The task of diagnosing the financial 

stability remains unsolved in the context of the creation of an effective mechanism for its 

management at the global level. So far, there have been no clear and unambiguous criteria of 

financial stability formulated. Such criteria could be used to identify the global leaders in financial 

stability and to determine regional imbalances that lead to systemic risks. This reduces the impact 

of the ongoing reform of financial regulation and hinders its further development. The purpose of 

the study is to develop a methodology for diagnosing financial stability at the global level by 

developing indicators and criteria for the financial stability of the global banking system, as well 

as algorithms for calculating the said criteria. This would allow for mapping risks, clustering 

countries by the level of sustainability of their banking systems, and, on this basis, for 

differentiation of both the regulatory instruments and the conditions for their application. The 

study used methods of comparative economic, investment, and cluster analysis. An empirical 

analysis of the financial sustainability of the global banking system was carried out over the period 

of 2000–2017 on the basis of a database generated from the results of a study of the stability of 

banking systems of 180 countries of the world.  As a result of the study, we have developed 

indicators to quantify the financial stability of the global banking system, which, unlike the 

existing ones, are of a predictive naturе. We have also proposed the criteria for a qualitative 

assessment of the level of the financial stability of the world banking system and its individual 

elements in the form of national banking systems and developed algorithms for calculating the 

proposed indicators and criteria. The analysis of the financial stability of the global banking system 

allowed us to divide countries into clusters based on the level of stability of their banking systems, 

to compile maps of financial stability risks at the global level by region (European Union, Europe, 

Asia, Africa, North America, South America, Australia), and to identify countries-leaders in 

minimizing systemic risks and countries-sources of potential threats to financial stability.  

Depending on the identified escalation of risks, we propose the criteria for the differentiation of 

regulatory tools, which make it possible to increase the effectiveness of the financial regulatory 

reforms. 

 

Keywords:  Financial Stability, Global Banking System, Ranking Banking Systems, Global Risks 
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ABSTRACT 

 

The purpose of the paper is to examine the mediating role of employee engagement and job 

satisfaction and the relationship between leaders positive humour and employee turnover intention 

among hotel employees in India. The data was obtained from two four star hotels and three five 

star hotels with total of 272 respondents. The study provides evidence that employee engagement 

is a proximal predictor of employee turnover intention than job satisfaction. Leader’s positive 

humour in hospitality will have favourable effect on employee engagement, job satisfaction and 

will reduce the turnover intention amongst the employees. 

 

Keywords:  Employee, Turnover, Job Satisfaction, Hospitality. 
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ABSTRACT 

 

Understanding the customer feedback helps in strategic decision making of an organization which 

determines success of a business or a hotel. The goal of the study is to identify various issues that 

prompted the customers to register a negative online rating/ feedback on various services offered 

by the budget segment hotels. The study is being conducted for time span of three months in which 

the online negative reviews or complaints of budget hotels pertaining to various operational 

department are been examined with content analysis. The findings of the study will help the budget 

hotels to focus on most specific complaints of the department so that the customer experience 

could be enhanced at the budget segment hotels in India. 

 

Keywords:  Customer, organization, customer feedback, budget. 
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ABSTRACT 

 

Leadership has more models than any other models in social sciences and has gone through a long 

evolution (Cogliser and Brigham, 2004). The previous research showed that new definitions are 

not needed as there appear to be enough of there (e.g., 9 in Yukl, 2002 and 12 in Bass, 1990). This 

paper will discuss the complementing effect of having ambidextrous leadership into the leadership 

style in the company. Leadership must move from the focus on what leaders are to what leaders 

do (Antonakis et al., 2004a). The ability to move swiftly between innovation and efficiency will 

give a higher impact to the leaders of the company. With abundant effort to explore the relationship 

of  leader behaviors with outcomes of leadership effectiveness, the results are weak or inconclusive 

(Antonakis et al., 2004a; Yukl, 2002). Leadership faced its second big crisis (Antonakis et al., 

2004a). Using systematic literature review and empirical qualitative method on 10 manufacturing 

companies of different sizes, the writer did some face to face depth interview with the top 

management team of around 30 minutes each. Based on the findings, the researcher conclude that 

having ambidextrous skill in leadership will complement the quality of leaderships especially with 

it is related to innovation which is mandatory to the world of industry. The research has several 

limitations, first the scope of industry, which might have a different result in other industry type, 

second there should be more research to observe the effect of having ambidextrous leadership 

added to the recent transactional leadership and transformational leadership. 
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ABSTRACT 

 

This paper examines the business strategy at cut flower area. The need for cut flowers, especially 

chrysanthemums, is very large. The farmers of cut flowers are concentrated in Java, namely 

Malang, Bandungan, Yogyakarta and Cianjur in West Java. In this study the object is in 

Bandungan, Semarang area. With large market conditions, it is possible for cut flower farmers to 

plant various varieties of chrysanthemum that the market likes. In order to fulfil the market 

prospect that is still wide open, chrysanthemum cut flower farmers must have business strategies 

that are able to provide guidance on the business being run. Production activities will develop and 

have an impact on farmers if supported by organizational policies that not only manage internal 

activities but are also able to face challenges from a dynamic external environment. The SWOT 

analysis were used at this research.  The strategies that should be created are increasing 

cooperation, maintaining networks, and expanding marketing. 
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ABSTRACT 

 

To prepare for the arrival of foreign accountants in Indonesia, accountants need to improve their 

quality to compete with foreign accountants. Therefore they can continue their education in the 

accounting profession to be able to compete in the global era. Those who have taken Professional 

Accounting Education (PAE) will be more likely to have a career as government auditors, internal 

auditors, public sector accountants, management accountants, educating accountants, tax 

accountants, financial accountants and information systems accountants. Students who take PAE 

are entitled to take the Public Accountant Certification Examination, which is a requirement to 

obtain a license to practice in establishing a Public Accountant Office. With this test, it is expected 

that prospective accountants will not only be technically proficient but professionally proficient. 

PAE has been implemented since September 2002. With the commencement of the 

implementation of PAE, the title of accountant is no longer the monopoly of certain State 

Universities which are given special privileges by the Ministry of National Education. Thus, all 

graduates of accounting majors have equal opportunities to obtain an accountant degree. 

Opportunities have been wide open and the problem now is the willingness of every accounting 

student to continue their education at PAE. Strong motivation is therefore needed. This study seeks 

to investigate the motivation of Universitas Terbuka (UT)’s student in taking PAE with several 

motivational factors such as quality, career, economy, degree, and achievement. From the results 

found it can be concluded that quality motivation has a significant influence on the interest of UT’s 

accounting students to take part in PAE. The greater the motivation of student quality, the greater 

their interest in taking PAE. Meanwhile economic motivation, degree motivation, and achievement 

motivation do not affect the interest of UT’s accounting students to take PAE. 

 

Keywords:  Professional Accounting Education (PAE), Motivation, Interest 
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ABSTRACT 

 

In Malaysia, Malay Language is the official language, National Language and compulsory subject 

that must be passed by all students in schools. In Malay Language teaching classroom, ICT element 

is included in the Standard Curriculum of Primary and Secondary Schools.  The Ministry of 

Education has invested considerable capital in efforts to enhance the use of ICT in teaching and 

learning throughout the country. One of the current ICT program implementing in all national 

schools is Virtual Learning Environment (VLE). The issue of teachers’ attitude regarding the use 

of technology is related to the teacher's response to the usability and ease of use of the technology. 

TAM is the basis in the study of the adoption of the VLE Frog in teaching Malay Language. In 

addition to TAM, the researchers also used UTAUT through facilities condition variables, the 

concept of teacher confidence in teaching and learning with two dimensions, namely 

constructivism and traditional beliefs besides the Ely Change Model through skills and 

administrative support variables. After the bootstrapping analysis was carried out, the indirect 

effect of the relationship between the attitudes towards adoption and the desire for the adoption 

and adoption indicated the coefficient value at β = .079, p <.05, was significant. In addition, the 

lower value and the value of the effect of indirect relationship of 95% corrected bias did not show 

a value of 0 (LL = .056, UL = .116). This finding explained the desire for adoption acted as a 

mediator in the study. This study is also expected to help to increase the applicability of this model 

in teacher's teaching and learning process. This is due to the use of the VLE gives a variety of 

benefits to the teaching of Malay Language as well as beneficial to the students, thus it should be 

utilized by the Malay Language teachers in particular. 

 

Keywords:  ICT, Malay Language, TAM, teachers 
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ABSTRACT 

 

Getting information access is significant to everyone, including disabled people. This is because 

information could assist in achieving all goals in everyone’s life, either for education, working, or 

personal well-being. The Internet, particularly the World Wide Web (WWW) or the Web, is 

another popular source of information due to its ubiquity, compatibility, and abundance of 

information in different content and formats. More importantly, in regard to disabled people, apart 

from providing them with more opportunities of experiencing accessibility than ever compared 

with the analog means, digital media may be the only access offered to some of them. Therefore, 

it is essential that the Web be accessible for equal access and equal opportunities to all population. 

As the Web yields, for example, easy modifying as well as copying and pasting with high quality, 

this provokes the copyright holders’ attention. Consequently, Digital Rights Management (DRM), 

an approach based on Technological Protection Measures (TPMs) and Rights Management 

Information (RMI) for access control and copy protection, is introduced, with the intent to prevent 

unauthorized access and use. Owing to DRM technologies, accessing and using the copyrighted 

works on the Web are obstructed. Recently, the issue is more seriously concerned since DRM is 

formally adopted in HTML5, the markup language standard used for web pages. Intensively 

focusing on disabled people, the application of DRM disturbs their accessibility and this is quite 

inconsistent to many regulations – standards, laws, conventions, and treaties – primarily provided 

in favor of them. This study is, therefore, aimed to explore the dispute between accessibility and 

DRM for disabled people in accessing information on the Web, specifically, the challenges DRM 

puts on them. 
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ABSTRACT 

 

Indonesia has over 20,000 Islamic boarding schools or locally known pesantren with a total of 

more than 4 million santri, an Islamic term of students. Not to mention the state ones. In general, 

boarding schools are divided into two types, traditional and modern boarding schools. It has grown 

into an inseparable part of the development of the Indonesian people and the nation and has been 

exposed to various issues as well. One issue that has been rife in recent years is that Islamic 

boarding schools are said as a forum for the proliferation of radicalism and terrorism, especially 

the traditional type, including Nurussalam Islamic Boarding School. Radicalism and terrorism 

issue that befell the pesantren in 2014 caused a crisis of confidence in the local community. 

Moreover, the issue was flourished by media coverage. Media coverage has contributed to creating 

the image that Islamic boarding schools are associated with terrorism and radicalism. People tend 

to believe what the media reports and shape their perceptions of Islam and Islamic boarding 

schools. Terrorism and radicalism issue are basically seen as harming pesantren and disturbing 

Muslim communities. Following the issue, this study focuses on the activities of the institution's 

public relations team in convincing people living in the area that Nurussalam Islamic Boarding 

School had never been involved in a series of acts of terrorism in the republic. This study used the 

Image Restoration theory from William L Benoit, complete with an analysis of the Management 

of public relations and the concepts of terrorism and radicalism.The research paradigm used was 

constructivism with qualitative research approaches and particularistic case study methods that 

focus on events, situations, phenomena, and special programs of Nurussalam Islamic Boarding 

School in dealing with the problem. The research data was obtained by in-depth interviews with 

key informants who were in the Islamic school and other reliable informants. The results of this 

study indicated that the efforts carried out by the public relations team succeeded in gaining trust 

of the locals that Nurussalam Islamic Boarding School was innocent from the accusation. The 

indication was seen from the results of interviews with the chairman of neighborhood association 

and local residents that until the present day, the relationship between Nurussalam Islamic 

Boarding School and the surrounding community is very harmonious. The school commonly 

conducted activities that involved the local community, in terms of social services such as mass 

circumcision, free medical treatment, and commemoration of Islamic holidays. 

 

Keywords:  Crisis Management, Radicalism And Terrorism Issues, Pesantren. 
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ABSTRACT 

 

Media plays an essential role in providing the public with a variety of information, including 

political issues. One of the interesting activities for local media is political reporting related to 

Regional Heads in Media Lokal Online.  Media works by applying commodification that based on 

capitalism in a bid to earn capitals from its coverage. This study aims at exposing and explaining 

commodification act on online media in a political world towards political actors, especially a 

female regional woman head which is prompted by gender differences. The qualitative approach 

and critical paradigm are used in this study along with a theory of political economy suggested by 

Vincent Mosco that focuses on commodification concept, political communication, women and 

media online. Researcher focus on the phenomena of online media reports that display a woman 

who is a regional head as a mere object. The data are obtained from in-depth interview and 

nonparticipant observation. The study concludes that online local media Tangselpost.com on its 

articles regarding Mayor of South Tangerang, Airin Rahmi Diany, has commodified either content, 

workers, or audiences. The reason is generated by a connection of media with political-economic 

structure, dynamics of the media industry, and media ideology. Commodification is a process of 

turning goods an services and its value into a commodity in markets. The commodification of 

content is viewed on articles of activities and positive issues of Airin in attractive photographs, 

while workers are being objectified as they are forced to follow the management. And the media 

strives to meet the public needs by presenting news that audiences most interested in, and so it is 

the commodification of audiences. Majority of audiences is supporters of Mayor Airin, so they 

favor coverages about the latter, her political activities, and governance. Hence, based on these 

data, the commodification of women has happened on online media which objectifying Airin as a 

regional head. Those media coverage has generated a positive perception toward the mayor, 

supported by her charming appearance as a woman. This phenomenon generates pseudo awareness 

among media workers and audiences. However, commodification takes place due to the ideology 

of media and attempts to build the positive image of Mayor Airin. 

 

Keywords:  Commodification, Women-Political,  Regional Heads, Local Medi- Coverage 
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ABSTRACT 

 

This study aims to provide empirical evidence in analyzing the influence of competency, work 

motivation, innovation and performance of vocational mathematics teachers in Central Java 

Province. It is expected that the results of this study can develop models to improve teacher 

performance. In this study using quantitative research methods. Proportional random sampling 

method is used as a method of determining the sample, so that a sample of 200 vocational teachers 

in Central Java Province was obtained to measure the influence of teacher competence, teacher 

work motivation, innovation and teacher performance both directly and jointly using AMOS 

LISREL 20 software to test. This research test results show that the competency variable, work 

motivation, and innovation have a positive and significant influence on the performance variable. 

This study also succeeded in showing a positive and significant relationship between the variables 

of competence and work motivation on the innovation variable.Recommendations can be put 

forward, especially for mathematics teachers and related parties such as principals, local 

governments through the Ministry of Education and Culture, and other researchers in the field of 

education, it can be noted that the importance of continuously improving teacher competency, 

motivation and innovation of teachers towards certain programs so that has an impact on 

improving teacher performance. These programs include further study for teachers, professional 

training, seminars, workshops, and workshops which ultimately have an impact on the quality and 

process of education and learning. 

 

Keywords:  performance, competence, work motivation, and innovation. 
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ABSTRACT 

 

This study aims to provide empirical evidence in analysing the effect of the competence, 

motivation , job satisfaction  and performance against Organizational Citizenship Behaviour 

(OCB)  Marine Higher Education  in Indonesia. In this research  using quantitative research 

methods.Method of proportional random sampling was used as a method of sampling, in order to 

obtain a sample of 200   of lecture marine higher school in Indonesia to measure the effect of 

lecture  competence, motivation , job satisfaction of teachers, OCB  and teacher performance, both 

directly and jointly using SPSS  software. The results show that the variable competence, 

motivation, and Job satisfaction have  positive and significant impact on performance variables. 

In this research also managed to show their positive and significant relationship between the 

variables of competence , job satisfaction and motivation to variable OCB. This study focuses on 

lecturers’ competence process, motivation, job satisfaction and OCB  influence to their 

performance. So the future study enable to add other variables which are not used in this study to 

try to explain the impact of lecturers’ performance, variables which are enable to used for future 

study such as; Transformational Leadership,  Interpersonal Communication  organization culture, 

and lecturer’s commitment . 
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ABSTRACT 

 

Overseas study motivation is an important variable that effects international student (IC) 

recruitment and has been discussed for decades. However, literatures on overseas study 

motivations were mostly focused on developed cases by western perspective (Maringe and Carter, 

2007 ; Mazzarol and Soutar, 2002), very little is address on a developing country in Thailand. 

Thailand plays an influential role in ASEAN and also a tourism famous country. Some researchers 

discussed the link between education and travel (Glover, 2011; Llewellyn‐Smith and McCABE, 

2008). Therefore, Thailand takes advantages on developing international education because of its 

high global personal flow society and well tourism environment. This cause urges for 

understanding why IC students’ motivation to select Thailand as an overseas study destination.  

Participants were 398 international Chinese students (62.4% male and 37.9 female) of near 4,000 

populations in China-ASEAN international college, Dhurakij Pundit University (DPU), Thailand. 

The majority of participants were 18-22 years old, and 7% were above 23 years old. According to 

the report from the Ministry of Thailand Education, China, in terms of foreign students' nationality, 

accounted for 35.4% of total to be claimed as the main source of students in five years. Also, DPU 

is acknowledged that holding the most number of Chinese students in Thailand. The scale is 

conducted over Google website, the internet scale to meet students’ habit, and can be finished 

through their smartphone devices. In data analysis, we conducted frequency analysis to understand 

the general characteristic of the sample in first step. Second, we assessed the reliability of 

measurement scales with an alpha coefficients test. Next, a confirmatory factor analysis (CFA) 

was used in measurement model to examine whether the questionnaires items were well 

represented by the variables. Finally, the structural model was examined. The structural model was 

estimated modelling that push and pull overseas study motivation as a predictor, life satisfaction 

as a mediator and subjective well-being as the outcome variable. 
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Factors affect students' Subjective well-being -The relationship 

between Religion, Cultural Intelligence, Personality Traits and 
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Dhurakij Pundit University, Lecturer, Thailand 

 

ABSTRACT 

 

According to the newest issues of the one Belt and one Road (B&R), Association of Southeast 

Asian Nations and Taiwanese New Southbound Policy, in which increased the Asian student’s 

willingness to study in Thailand. There are more and more International Business programs setting 

up in Thailand, in which the lecturers teach students in Chinese, English, and Thai language. Many 

Thai university establishes international program teaching courses for International students, such 

as Chulalongkorn University, Mahidol University, Assumption University, Dhurakij Pundit 

University, Kasem Bundit University, and Krirk University. Thus, the relation between Thailand, 

Southeast Asia and Chinese is closer than before. Annual Report on the Development of Chinese 

Studying Abroad indicated (Huiyao, 2017) that the sum of Chinese students studying abroad more 

than before and 31,000 of them, who is studying in Thailand. Those programs bring a lot of benefit 

for Thai Economic and cultivation of manpower. Especially Dhurakij Pundit University, the total 

number of International students is already greater than the total number of Thai students. 

Therefore, it is worthwhile to explore this International college students’ cultural intelligence and 

in which leads to its religion in Thailand. As we know there are 80% of Chinese does not have any 

religion, in this paper, I study that whether the religion have a positive impact on Subjective well-

being or not. This paper is to analyze the relationship between Religion (Buddhism), Cultural 

Intelligence, personality Traits, and subjective well-being (SWB) of International Chinese college 

students. My main analysis is to examine the six research questions. This paper comes with six 

findings. First, Neuroticism has significant negative impact on Chinese International Students' 

SWB. Second, the Extraversion has positive impact on SWB. Third, the Behavioral Cultural 

Intelligence has positive effects on SWB. Fourth, the Motivational Cultural Intelligence has no 

significant effects on SWB. Fifth, Openness to experience has positive impact on SWB. At last, 

no religious beliefs have effects on the relationship between Behavioral CQ, Motivational CQ and 
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SWB. Through this research, it is concluded which factors affect subjective well-being most, and 

the results of the research can be used for university reference. 

Keywords:  Religion, Cultural Intelligence, Subjective well-being (SWB), International 

students,Education 
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ABSTRACT 

 

The increasing growth of the Thai tourism market has resulted in international tourists flooding 

into Thailand and providing significant economic benefits for the country’s tourism development. 

This study aims to investigate how tourists’ trust can enhance their behaviour intentions in 

travelling to Thailand through perceived authenticity. A sample of 453 international Asian tourists 

who travelled to Thailand was surveyed. Findings showed that different levels of trust directly 

influence tourists’ behavioural intentions and perceived authenticity mediates the relationship 

between tourists’ trust and their behavioural intention. Moreover, demographic factors moderate 

the effects of trust on tourists’ perceived authenticity. The present research is expected to clarify 

the potential research topics in the field of Thai tourism development. 

  

Keywords: Tourists’ trust; behavior intention; perceived authenticity; Thailand 
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Why Are There Failed And Successful New Products?: Study Of  

New Product Performance In The Executive Training Division Of 

Xyz Management 

Pepey Riawati Kurnia 

School of Management, Jakarta, Indonesia 

 

ABSTRACT 

 

XYZ Management is a Management Institution with more than 50 years in the training service 

industry. Training service is one business units that contributes a lot of income, in addition to 

higher education and consultancy. The desire to research originated from the researchers' 

observation of the absence of participants in the training of 5 new products of XYZ Professional 

Certification Institute (LSP) during 2018. The fact that the sales of many new products failed to 

meet the target was also strengthened by the data on new product sales during the period of 2016 

to 2018 from the Executive Training Division (PE) business unit. PE has sales managers and 

telemarketers involved in achieving the performance of new products. The decline in sales of new 

products has led to the question: why are there successful and failed new products at PE? What 

are the roles of sales managers and telemarketers in generating new product performance? To 

answer these questions, the research is conducted using the Grounded Theory Method. GTM was 

chosen to find the answers of the questions. Data collection was carried out by way of interviews, 

researcher's involvement and Focus Group Discussion (FGD). GTM findings provide the answers 

to the research questions, revealing 20 causes of new product failure. To further strengthen the 

GTM findings, the researcher conducted a survey among new product development practitioners 

from various industries. Evaluation of the 20 causes resulted in 16 questions on a 6-point Likert 

scale. 16 questionnaires were completed and processed. 
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ABSTRACT 

 

The increasing of globalization across countries and commoditization encourages companies to 

have competitive advantages to win the competition by branding strategy (Jensen & Klastrup, 

2008; Lynch & de Chernatony, 2007; Wind, 2006). Successful B2B branding will enhance 

company’s sustainability in the turbulence business environment; even help company’s financial 

performance (Aaker, 1991; Baumgarth, 2010; Keller, 2013; Leek & Christodoulides, 2012). In the 

past studies, B2C branding study has more attention than B2B branding (Leek & Christodoulides, 

2011). This paper fills the gap and enhance the spectrum of the B2B brand concept. (Fornell, 1992) 

identify every company’s objective is to get customer satisfaction; it will bring company to the 

stronger competitive advantage and a business sustainability in the tight competition. Customer 

satisfaction leads to the loyalty and long term profitability (Evanschitzky & Wunderlich, 2006; 

Pfeifer, Haskin, & Conroy, 2005). Chemical emulsion is a complex product with more technical 

point of differentiations. The chemical market concerns with product quality, product safety, 

delivery, accessibility and availability, correct technical documentation (Ćorić & Jelić, 2015). 

Chemical market perceive product as a high quality, dependable, consistent and innovative (van 

Riel, de Mortanges, & Streukens, 2005). Refer to this study, chemical market concerns with 

product and process quality, but considering price also. This empirical study seeks the answer of 

the question, ‘how strong an emotional brand association influence to the customer satisfaction 

relatively to the rational factors of perceived value?’ 

  

Keywords: perceived value; brand image; salesman personality; brand association; satisfaction 
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ABSTRACT 

 

This paper recognizes tourism’s potential in balancing economic development of communities in 

the peripheries of watersheds with nature conservation. It was conducted in Ipo watershed which 

has 6,600 hectares of forest and provides fresh water to more than 13 million people in Metro 

Manila, Philippines. The objectives of the study are to determine the community’s perception of 

tourism and identify factors affecting their support for tourism development and environment 

conservation. Survey questionnaires and face to face interviews were conducted to 102 

respondents. To determine the relationship of different variables, Structural Equation Modelling 

was used. The study revealed that the communities have positive perception on tourism and in 

using the Motivation, Opportunity Ability model the study revealed that motivation and ability 

had significant effect with support for tourism development and environment conservation. The 

lack of community participation in planning, decision making and implementation of conservation 

programs in Ipo watershed can be detrimental in sustaining the protected area. The government 

needs to take proactive roles in planning and developing sustainable ecotourism strategy inside 

and outside the Ipo watershed. The study contributes to the literature on tourism in protected area 

and can be used by the national and local government in formulating strategies in achieving 

sustainable protected area management. 

  

Keywords: Community’s Perception of Tourism, Ipo Watershed, Motivation Opportunity and 
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ABSTRACT 

 

This research is aimed at finding out and analyzing related party transaction to increase firm’s 

value through oppurtunistic behaviour management by conducting earnings management on 

manufacturing companies listed on the Indonesia Stock Exchange for the period of 2015-2018. 

Special relationships of transactions are measured by comparing the debt of related parties with 

the total debts of the companies, earnings management is measured by using  accrual earning 

management while firm’s value is measured by using TOBINs’Q. The sample used in this research 

is obtained using purposive samplingd. There are 34 companies that fulfill the requirements set to 

become the sample. The method applied in analyzing the data is verification by using path analysis. 

The result of the research shows that related party transaction does not have any significant effect 

towards firm’s value yet it indicates positive impact. Moreover, related party transaction does not 

have any significant impact towards earning management yet it gives negative impact towards 

earning management. The influence of earnings management shows positive impact towards 

firm’s value while it shows no significant of positive impact  towards firm’s value. The analysis 

shows that the value of indirect impact related party transaction through earnings management 

towards firm’s value falls into negative category 0,022 smaller than the direct impact of related 

party transaction towards firm’s value that is 0,053, it indicates that related party transaction 

through earnings management has no significant impact towards firms’ value. 

 

Keywords: Earning Management, Firm’s value, Related Party Transaction. 
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Design of Madura Pavilion in Suramadu Bridge 

Kumara Sadana Putra 

Universitas Surabaya, Indonesia 

 

ABSTRACT 

 

The Surabaya-Madura National Bridge (Suramadu) in East Java Indonesia accelerates Madura’s 

island development which was once limited to strait access. The ease of access increseangly 

encouraged the economic sectors of Madura, especially in tourism sector, which if developed 

properly could potentially be a national-scale destination. The construction planning of the 

Kawasan Kaki Jembatan Sisi (KKJS), focuses on rest area, aims to encourage the development of 

Madura tourism that can provide more benefits to the regional economic development, community 

social and economic development, while being able to preserve Madura’s environmental and 

cultural heritage. Through research methods in such as: in depth interviews (IDI), visual studies of 

landmarks-arts-cultural products observations, literature studies, tourism social media studies, 

therefore creates the design content and ornamentation of Madura Pavilion. It has a concept in 

accordance with historical excellence, art-culture, tourism, social, religious and other Madura’s 

potential execellence. The research results consist of: concepts and themes of design, visual 

scenarios for Madura Pavilions, furniture display, branding, signage, multimedia information, 3d 

visualization and animation. From this study, it was concluded that Madura island tourism could 

be improved by the construction of Suramadu’s Kawasan Kaki Jembatan Sisi (KKJS). 

 

Keywords: Arts, cultural heritage, Madura pavilion, product system service design, tourism 

strategy. 
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Translatability of Cultural Elements in Korean Creative Texts 

through Malay Translation 

1Cho Minsung, 2Siti Mastura Md Ishak* 

1 Hankuk university of foreign studies. Global campus. 81 Oedae-ro,  

Mohyein-myeon,cheoin-gu, Yongin-si, Gyeonggi-do, 17035 South Korea 
2Department of Industrial Design, Faculty of Design and Architecture, Universiti Putra Malaysia, Malaysia 

 

ABSTRACT 

 

The encouraging social environment of the Korean and Malay communities in Malaysia are 

increasingly sharing similar understanding to lead a development of communication database 

based on cultural elements. Due to a different world-views between two cultures background, it is 

a necessity to create the assistive guideline to increase the comprehension in Korean creative texts 

in Malay translation. Therefore, there is a need of distinct externalization on Korean creative texts 

to aid context comprehension process through translatability of cultural elements. The purpose of 

this study is to examine the transfer of Korean material language and its accuracy of meaning to 

increase readers’ comprehension in the scope of Malaysian cultural elements using Malay 

translation. This study uses text analysis 10 works of the Korean anthology short story entitled 

'Sampoganun gil' (Travel to Sampo) using translation strategy by Keesing (1958). Then, it uses 

questionnaire on Korean and Malay speaking readers who have understanding of both social 

cultures and cultural elements to obtain the reasons on intercultural perception. It is to measure the 

translatability of the cultural element whether it’s limited to the concept of its form. Results of the 

study would include a documentation of social meaning in every objects creation from the Korean 

creative texts to interrelate between the survival value and its function in Malaysian world-view. 

This paper contributes in tangible communication output to aid understanding similarities and 

differences of cultural elements creation through the translation works among different readers’ 

background and languages. 

 

Keywords: Cultural element, Language, Translation, Communication, Perception. 
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The Country of Origin Effect as a Constraint to Internationalization 

Raquel Meneses a, Sara Santosb 

ab School of Economics and Management, University of Porto, Porto, Portugal 

 

ABSTRACT 

 

The country of origin effect (COO) has been a much discussed and studied subject in the 

international business area (Peterson and Alain, 1995), mainly because globalization and the 

growth of international trade have raised a new paradigm and, with it, new questions to be studied 

(Silva and Saraiva, 2016). Globalization has allowed the increase of competitiveness and the 

opportunities for companies to sell their goods to worldwide consumers. Due to the wider range 

of products offered and increasing similarity of the products, country of origin becomes an 

important variable when studying the evaluation process of foreign products (Jiménez and San 

Martín, 2010). The methodology applied in this study is the Grounded Theory. The data were 

collected from interviews with Portuguese entities, so different cases can be compared and 

discussed. The interviews were the main instrument for data collection and they were conducted 

between April and July of 2018. Those were recorded and later transcribed to avoid the loss of 

relevant information and their content was coded. All interviews were submitted to a content 

analysis. Through the organization of sources and data coding with NVIVO software, it was 

possible to extract useful and segmented information, which resulted in the creation of tree nodes, 

which label and ramify the interviewees' discourse. The methodology applied in this study is the 

Grounded Theory. The data were collected from interviews with Portuguese entities, so different 

cases can be compared and discussed. The interviews were the main instrument for data collection 

and they were conducted between April and July of 2018. Those were recorded and later 

transcribed to avoid the loss of relevant information and their content was coded. All interviews 

were submitted to a content analysis. Through the organization of sources and data coding with 

NVIVO software, it was possible to extract useful and segmented information, which resulted in 

the creation of tree nodes, which label and ramify the interviewees' discourse.  
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The role of job burnout, work-life balance and workload on the 

intention to leave the profession among health professionals: A 

cross-sectional study in a hospital setting in Indonesia 

Anusuiya Subramaniam, PhD and Clarence Ramli 

School of Management, Asia Pacific University of Technology & Innovation (APU),Technology Park Malaysia, 

Bukit Jalil, 57000 Kuala Lumpur, Malaysia. 

Asia Pacific University of Technology & Innovation (APU),Technology Park Malaysia, Bukit Jalil, 57000 Kuala 

Lumpur, Malaysia. 

 

ABSTRACT 

 

It is well known and has been constantly conveyed that healthcare professionals, and especially 

hospital staff, encounter various risks, hazardous working conditions, excessive workloads and job 

stresses such as lengthy and unbalanced working hours, physical burdens, emotional pressures, 

social or role conflicts, understaffing and many more. Nurses to be precise encounter extensive 

levels of work stress as a result. Job burnout, work-life balance, workload and the intention to 

leave the profession are frequently studied outcomes in healthcare settings that have not been 

investigated together and across different health professions before. Therefore, this study aimed to 

identify the role of job burnout, work-life balance and workload on intention to leave the profession 

among health professionals in general, and nurses in particular, in private hospitals in Sumatera 

Utara, Indonesia. Quantitative study was utilized to collect primary data. Self-administered 

questionnaires were distributed to respondents. The respondents of this study were private hospital 

nurses in Sumatera Utara, Indonesia. Thus, the questionnaires were distributed to 100 private 

hospital nurses. The questionnaires were then coded and edited, and the data was entered in 

Statistical Package for the Social Sciences (SPSS). By utilising SPSS software, descriptive 

statistics and inferential statistics (Pearson Correlation and Multiple Regression) were computed. 

Based on results derived from multiple regression analysis, the following was revealed: (1) Work-

life balance and workload were positively associated with the thoughts of leaving the profession 

among health professionals and (2) Job burnout is not associated with the thoughts of leaving the 
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profession among health professionals. The purpose of this study was to identify the role of job 

burnout, work-life balance and workload on the intention to leave the profession among health 

professionals especially among private hospitals nurses in Sumatera Utara, Indonesia.  

 

Keywords: Job Burnout, Work-Life Balance, Workload, İntention to leave the profession, Nurses 

Corporate Governance, Financial Indicator And Firm Size: Does 

They Influences The Financial Distress Of A Company? Perpective 

Listed In Indonesia Stock Exchange 

Bambang Guritno a, Samtonob, Hendra Jayac, Sukrisnod 

abcd STIEPARI, Semarang, Indonesia 

 

ABSTRACT 

 

Financial distress is the stage of decreasing the company's financial condition. The situation of bad 

financial distress will result in the bankruptcy of the company. This study aims to determine the 

effect of corporate governance mechanisms, liquidity, leverage, and firm size on the possibility of 

financial distress. The theoretical basis used to support this research are two established financial 

theories, namely agency theory. The purposive sampling method was used as a method of 

determining the sample, so that a sample of 16 companies was obtained for companies listed on 

the Indonesian stock exchange in 2007 - 2017 (16 distress firms and 16 healthy firms). The data 

analysis technique used is multiple regression analysis techniques. The results of the study show 

that managerial ownership has a positive effect on financial distress while the audit committee, 

leverage and firm size have a negative and significant effect on financial distress but this study 

cannot provide evidence that corporate liquidity and institutional ownership significant effect on 

financial distress. The results of the study show that managerial ownership has a positive effect on 

financial distress while the audit committee, leverage and firm size have a negative and significant 

effect on financial distress but this study cannot provide evidence that corporate liquidity and 

institutional ownership significant effect on financial distress. companies must implement a 

condition of good corporate governance and maintain a stable condition of leverage and liquidity 

so that companies can avoid financial distress. 

 

Keywords:  Corporate Governance, liquidity, leverage, company size, financialdistress. 
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Fınancıal Dıstress: Does It Gıve A Competıtıve or Contagıon Effect 

as an Intra Industry Informatıon Transfer? Perspectıve Company 

Regıstered In Indonesıa Stock Exchange. 

Bambang Guritno a, Samtono b, Haniek Lisyorinic, Renny Apprilliyanid 

abcd STIEPARI, Semarang, Indonesia 

 

ABSTRACT 

 

This study aims to: examine the market reaction and intra-industry effects of the company on the 

announcement of financial distress of a company listed on the Indonesia Stock Exchange, from 

the test expected to occur intra-industrial transfer in the form of competitive or contagion effect. 

32 financial distress while testing the market reaction for the effect of financial distress obtained a 

sample of 32 healthy firm samples, using different tests t one sample and analyzed using the SPSS 

program The results of the following study this study proved the intra-industry information transfer 

around announcement of financial distress in the form of a contagion effect By using 32 companies 

that announce financial distress, this study provides evidence that the announcement of financial 

distress is recom- mended by the market, besides indicated by abnormal returns around the event 

window period this in this case non-delisted companies reacts with announcements from reporter 

companies (distress ) marked by the occurrence of negative and positive abnormal returns. Future 

research is biased use, other variables that affect the power of transfer of intra-industrial 

information such as the variable correlation between financial returns and non financial distress, 

strength monopoly, growth opportunity, order produce, better predictive models 

 

Keywords:  Financial distress, tranfer infra industri, Healty firm, Contagion effect, Competitive 

effect   
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Innovation of Products and Marketing Performance: A Perspective 

of Sustainable Competitive Advantage. 

Heru Yulianto, Y Sutomo 

STIEAKA, Semarang and Indonesia 

 

ABSTRACT 

 

The objective of this research is to develop a conceptual model, by proposing the concept of 

marketing performance and product innovation in enhancing sustainable competitive advantage, 

to fill this research gap, the purpose of this research is to find out the factors that influence product 

innovation that later affect performance marketing and finally on the formation of sustainable 

competitive advantage. In this study a theoretical model was developed by proposing six 

hypotheses to be tested using the Structural Equation Model (SEM) using AMOS 22 software. 

Respondents used in this study were taken from respondents of tourism entrepreneurs in Java 

Middle numbered 120 respondents.The results of this study indicate that product innovation can 

be improved by increasing customer orientation, competitor orientation and cross-functional 

coordination. Furthermore, higher product innovation will affect marketing performance and 

further enhance sustainable competitive advantage. The results of this study can provide input to 

the business owners in the tourism sector to pay more attention to the results of the biggest variable 

influence in the marketing section, it will be able to increase product innovation more effectively. 

Effective product innovation improvement will be able to improve company performance because 

the company will gain public trust. sustainable nature, because consumers in this case product 

users are more likely to stick with innovative products according to their wishes regarding 

something different from a product to be chosen, so that this will have an impact on the company's 

sustainability to be able to compete with other companies in terms of marketing. 

 

Keywords:  Customer Orientation, Competitor Orientation, Cross-Functional Coordination, 

Product Innovation, Marketing Performance And Sustainable Competitive Advantage 
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The Relationship of Work Environment, Employee Engagement and 

Job Satisfaction with Intention to Stay: The Mediating Role of 

Organizational Commitment 

Nurina Putri Handayani a, Aldrin Herwany b 

a Universitas Multimedia Nusantara, Indonesia 
b Universitas Padjadjaran, Indonesia 

 

ABSTRACT 

 

Employee turnover intentions has become an academic interest for a long period. High level of 

turnover at the company gives many detriments for the company both financially or non-

financially. This paper attempts to provide understanding about employee behavior among 

generation Y, which is known as millennial workers in Indonesia. This study provides insights into 

how work environment, employee engagement, job satisfaction shape intention to stay. Data were 

collected from 224 employees of start-up Decacorn and Unicorn companies. Structural equation 

modeling (SEM) was used to test the model and the hypotheses. Findings reveal that work 

environment, employee engagement and job satisfaction have a significant effect on organizational 

commitment. This study also found that organizational commitment has strong impact on intention 

to stay. These findings provide useful insights and ideas that could ultimately decrease turnover’s 

rate by adopting effective human resource practice. The distinct objective of this study is the 

integration of organizational commitment for its effect on intention to stay of employees as well 

as providing empirical support for their relationship within the context of the company.  

 

Keywords:  Work Environment, Employee Engagement, Job Satisfaction, Organizational 

Commitment, Intention to Stay 
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How Impactful the Telecom Efficiency to Company Stock Value? 

Riko Hendrawan a, Kristian WA Nugroho b, Gayuh T Permana c 

abc TelkomUniversity, Bandung, Indonesia 

 

ABSTRACT 

 

Telecommunication industry is one of optimistic business that is still growing in current digital 

world, since connectivity will be supporting any startup and unicorn companies. In South East 

Asia, in period 2008-2017, number of subscribers have been increasing from 177 million to 463 

million which is 10.07% CAGR. Similar trend is also ocurred on revenue amount, it has been 

growing 6.08% annually.  In this study efficiency will be measured and analyzed using Stochastic 

Frontied Approach (SFA) method. Data resources used are financial statement of 14 Telecom 

operators in South East Asia during period 2008-2017. Input variables using in this research are: 

capital expenditure, operating expense, personnal expense, and total assets. Output variables are: 

revenue, number of subscribers, ARPU, and stock value. Based on the SFA calculation, efficiency 

of each telecom operators will be measured and compared. By using same method, impact of 

efficiency to stock value will be measured, as well as the significance level. The result of this 

research showed that from 14 telecom operators observed, TLKM (Indonesia) obtained the highest 

efficiency score (0.98) whereas StarHub (Malaysia) had the lowest efficiency score (0.41). TLKM 

(Indonesia) and AIS (Thailand) had same efficiency score (0.98) given fact that the behavior of 

the subscribers are similar and same country characteristic. 

 

Keywords:  Efficiency, Telecom Operators, Stock Value. 
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Customer Experience driven Business Model Innovation to Shape 

Sustainable Model 

Leonardus WW Mihardjo a, Sasmoko b, Riza AN Rukmana d 

abcd School of Business, Bina Nusantara University, Jakarta, Indonesia. 

 

ABSTRACT 

 

Recent circumstance, Information, Communication and Technology (ICT) industry is facing 

saturated market, resulting the ICT firm form the transformation toward digital transformation.  

Digital transformation required two dimensions Customer experience (CX) and distinctive 

operational capability (DOC) to create ‘Sustainability’ business model innovation to prevent the 

firm being disrupted.  A number amount of literature discusses about the role, characteristic, 

construct and applicability of business model innovation (BMI) and operational capability. 

However, how elements in a business model construct can perform the distinctive capability in 

supporting transformation, and how these elements are related and visualize into model of strategic 

transformation as well as tested as an empirical to support performance during transformation has 

not been discussed intensively. The study used purposive sampling methods with 35 respondents 

of Indonesia Telecommunication firms out of 445 population from Internet Service provider and 

network providers. The objective is to validate the research model and has higher the minimum 

required sample of 32 sample (Cohen, 1992). According Cohen (1992) the minimum sample of 32 

respondents come from the research model with an endogenous construct had 2 arrows directed, 

5% Probability error, 80% statistical power and minimum R2 = 0.25.  The questioner data were 

collected via self-assessment through website questionnaire and distributed through social media 

application such as Messenger, WhatsApp, Telegram, and email. Due to the limitation of data 

sample, a statistical tool for analysis is Smart PLS (Partial Least Square). The finding shows that 

the customer experience has indirect significant through business model innovation and distinctive 

operational capability to accelerate the transformational performance. this has implication that the 

firm shall develop capability to perform distinctive operational capability where driven from the 

core competence. 

 

Keywords:  Transformational Performance, Business model innovation, Customer experience, 

distinctive operational capability. 
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Impact of Human Resource Management Practices on Firm 

Performance: A Scoping Review of Recent Empirical Studies 

1sukhpreet Kaur, 2gurvinder Kaur 

1,2 School of Humanities and Social Sciences, Thapar Institute of Engineering and Technology (Deemed to be 

University), Patiala 

 

ABSTRACT 

 

The purpose of this paper is to summarise the current knowledge about the linkage between human 

resource management practices and firm performance, identify the gaps and highlight implications 

for research and practice. Using Arksey and O'Malley's framework, scoping review is conducted 

to examine the existing literature on the linkage between human resource management practices 

and firm performance. EBSCO and Web of Science databases were searched from January 2000 

to December 2018 and a total of 20 articles met the inclusion criteria. Working with the definitions 

and items provided in articles certain HRM practices belonging to a particular category are 

delineated. Staffing, development, awards and association are the four main categories of HRM 

practices. The results of the study will provide practical implications for managerial personnel to 

decide and strike an appropriate balance between management formality and informality. It also 

points out the manner in which these practices should be delivered to employees. The review is 

first in itself to offer a scoping review on the linkage between HRM practices-Firm performance. 

Implications for research and practice will benefit managerial personnel, HR personnel and 

researchers to a great extent.   

 

Keywords:  Human Resource Management Practices, Qualitative, Scoping Review and Firm 

Performance. 
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Enablers of Supply Chain Capabilties and Its Impact on 

Performance 

Asst. Prof. Maqsood Memon 

Zayed University, UAE 

 

ABSTRACT 

 

Supply chain management (SCM) and its performance management has become an important topic 

of academic and practitioners’ interest. SCM has emerged as strategic management philosophy to 

gain competitive advantage through capabilities of improved responsiveness, integration and 

coordination. The gap in current research is determination of theoretical and practical basis of 

development of SCM capabilities and achieving imporived organizational performance. This study 

is an attempt to examine the casual relationship and explore the link between the structure of supply 

chain management practices (SCMP), supply chain capabilities (SCC) and organizational 

performance (OP). The data were collected from 120 manufacturing firms of Australia. The 

theoretical research framework was tested using partial least square (PLS) method by using 

‘SmartPLS’. Structural equation modelling was used to develop a structural model to reliably 

measure the relationships between the constructs of supply chain management practices (SCMP), 

supply chain capability (SCC), and organization performance (OP). The results show that SCMP 

positively influences the development of SCC of firm. In regard to the mediating effect of SCC on 

firm performance, this study identified that two dimensions of firm performance (market 

performance and financial performance) are influenced differently.  The influence of SCC on 

firm’s financial performance is indirect through market performance. Findings also demonstrate 

how SCMP promote and further develop inter-organizational and intra-organizational integration, 

coordination for increased responsiveness and delivering valued services to customers in supply 

chain. The practices explored can be used as a supply chain framework for the manufacturing 

industry which can provide an effective tool for developing increased responsiveness in the supply 

chain through capabilities of integration, coordination and valued services delivery. Moreover, this 

study for the first time explores how supply chain capabilities emerge from SCMPs and how do 

both differ. 
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View. 

 

 

Praxeology and Critical Performativity in Management: A Review 

of Doctoral Research in Colombia 

Andrés Fernando Zapata-Ramírez a, Carlos Alberto Rodríguez-Romero b 

aUniversidad Nacional de Colombia, Profesor Ocasional, Bogotá, Colombia 
bUniversidad Nacional de Colombia, Profesor Asociado, Bogotá, Colombia 

 

ABSTRACT 

 

The praxeology, recognized by some theorists (Avenier & Gavard-Perret, 2012; David, Hatchuel, 

& Laufer, 2012; Hatchuel, 2017; Whitley, 1984) as the relevance of the results of the investigative 

process for managerial and academic practice, is evidenced by others as absent (Cannella & 

Paetzold, 1994; Hodgkinson & Rousseau, 2009; Le Moigne, 1997; Marchesnay, 1999; S. L. Rynes, 

Bartunek, & Daft, 2001; Van Aken & Romme, 2012). The purpose of this paper is to evaluate the 

results of the research process in management considering the critical performativity (Spicer, 

Alvesson, & Kärreman, 2009) and the social injustice of the social and economic systems that 

managers and companies serve and reproduce (Adler, Forbes, & Willmott, 2007; Aktouf, 2009) 

going beyond instrumentalism, particularly in the "doctoral theses", from a reflective approach 

that allows answering the question: What is the level of knowledge praxeology generated in 

doctoral theses in management in Colombia? It is relevant to address this problem since according 

to Hatchuel (2017) and Marchesnay (1999) research in management when approaching its object 

of study, collective action in the organization, should minimize the spaces of doubt that exist 

between practice and academia (Hodgkinson & Rousseau, 2009; S. Rynes & Bartunek, 2017; S. 

L. Rynes et al., 2001) so it can concentrate on offering valid management knowledge with proper 

transfer to practitioners (Marchesnay, 1999) from a critical performativity that considers that the 

research result in management must have an impact on administrative practices but not necessarily 

in terms of an instrumental rationality or rationality diminished in a positivist way as Habermas 

(Adorno et al., 1973), tried it, neither in terms of efficiency nor productivity, but in reflective and 

critic terms (Alvesson, 1985) about the prevailing forms of domination in organizations, 

understanding the complexity of the organizational reality, revealing hidden undesirable situations 
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in a way that can be transformed and generate happiness for the human being and society (Spicer 

et al., 2009). 

 

Keywords:  Epistemology, Praxeology, Management, Critical Performativity, Critical 

Management Studies. 

 

Learning and Growth for Development of Logistics Companies in 

Thailand 

Sutana Boonlua1* 

1Mahasarakham Business School, Mahasarakham University, Khamriang Sub-District, Kantarawichai District, 

Mahasarakham, 44150 Thailand 

 

ABSTRACT 

The main purpose of this research is to examine the determinants for leaning and growth for 

development of logistics companies in Thailand. There are two theoretical contributions which are 

(1) strategic competitive advantages and (2) balanced scorecard. This research used the 

questionnaire mailing, the surveys completed and returned of 84 respondents. The key informants 

were the managing directors or managers of each logistics companies in Thailand which registered 

as members of the Thai International Freight Forwarders Association (TIFFA). The results 

suggested managers to focus on the management philosophy that promotes new ideas and 

proactive working climate with technology. The technology and its application can support 

working proficiency for employees. Concentrating on strategic competitive advantages 

determinants (especially, technology) can result in companies’ success. Moreover, technology can 

help to revolutionize operational processes and practices, enhance the efficiency of operations, 

build and capture the opportunities in the market and offer new values to customers and 

stakeholders. 

 

Keywords:  strategic competitive advantages, balanced scorecard, logistics companies 
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Bibliometric Mapping of SMART Technology Topic 

Ingrid Majerova 

Silesian University in Opava, School of Business Administration in Karvina, Karvina, Czech Republic 

 

ABSTRACT 

The objectives of the paper is to determine the current status of scientific research activities in the 

field of SMART issue. This study deals with bibliometric analysis of more than 2.000 research in 

the period of 1991 to 2019. Although many studies with bibliometric analysis of smart issue exist, 

this is unique in two ways – uses the broader concept of smart economy and compares two 

approaches of bibliometric analysis: binary and full ones. Data were obtained from database Web 

of Science Clarivate Analysis in all research categories, authors and countries. The advanced 

search was used with the term “smart economy” and combination of three words: title-abstract-

keywords. To obtain the results the software Vosviewer was used. The results show, that the 

examined topic had strong progress in the last six years and the most often it was dealt with by 

experts from China and the U.S. Mostly half of studies were in the form of proceedings papers and 

if they were published in journals, the most “used” was Sustainability and Journal of Cleaner 

Production – it indicates the often research areas: engineering, computer science and business 

economics. By the binary counting the linkages among innovation, demand and internet were 

found, by using the full counting the close relationships among smart cities, smart grid and internet 

were found. The bibliographic analysis method was used in the paper. This method was applied 

through Vosviewer in two ways - using binary counting and full counting. The comparison method 

was used to find out the differences between these two approaches. In addition to the above 

methods, description and synergy methods were used in the paper. 

 

Keywords:  Bibliometric analysis, binary counting, full counting, SMART economy. 
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The New Teacher Empowerment Paradigm in Indonesia 

Sasmoko a, Yasinta Indriantib 

aPrimary Teacher Education Department, Faculty of Humanities, Bina Nusantara University, Jakarta, Indonesia 

11480 
bEntrepreneurship Department, Faculty of Social Science, Podomoro University, Jakarta, Indonesia 11470 

 

ABSTRACT 

Indonesia is experiencing a new awareness in the direction of its national development, especially 

in the field of education which is focused on developing human resources. In conditions of renewal 

of the pedagogical paradigm, the emergence of the distribution of network technology has an 

impact on enriching aspects of teacher preparation into modern teachers which are interpreted as 

concepts of teacher professional competence (Bodnenko, 2013). This awareness has given rise to 

a new paradigm, namely that the state does not only develop the role of teachers, but also conducts 

sustainable empowerment. To fulfill the educational incarnation, teachers must be able to modify 

and develop their competencies (Harkins, 2008). To make it happen, a standard benchmark is the 

Teacher Empowerment Index. The concept of Empowerment is not done either top down or bottom 

up but with a contextual approach. It is called contextual, because the form of empowerment is 

adjusted to the context of profiling teachers, subjects, schools, districts, regions and nationally. 

Without a benchmark that is able to contextualize teacher empowerment appropriately, the 

government's obsession to transform education will be difficult to succeed. This study aims to 

build a new paradigm of teacher empowerment constructs in Indonesia. 

 

Keywords:  Empowerment, Indonesian Teacher Empowerment, Neuroresearch. 
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The Disclosures of Key Audit Matters in New Auditor Report: 

Evidence from Thailand 

Suneerat Wuttichindanon a, Panya Issarawornrawanich b 

aAssistant Professor, Kasetsart Univeristy, Bangkok, Thailand  
bAssistant Professor, Thammasat University, Bangkok, Thailand 

 

ABSTRACT 

International Standard of Auditing 701 (ISA 701) regulates auditors to disclose key audit matters 

(KAMs) in their auditor’s reports. KAMs must identify the key areas where there are significant 

risks, significant transactions or events, significant judgements by auditors’ or all. It is confirmed 

that KAMs has influence on the decisions of financial statement users (Sirois, Bédard, & Bera, 

2018), bankers (Boolaky & Quick, 2016; Trpeska, Atanasovski, & Lazarevska, 2017) and even 

non-professional investors (Christensen, Glover, & Wolfe, 2014). When many parties expect what 

information they will get from KAMs, how auditors justify their decision on their disclosure on 

KAMs and what the auditors disclose in KAMs. Pinto and Morais (2019) determine the factors 

that are associated with the number of KAMs by using a sample of UK’s FTSE 100, France’s CAC 

40, and the Netherland’s AEX 25 in year 2016. Based on 142 observations, they found that the 

number of KAMs increase when firms are large, have a higher number of segments (showing 

company complexity), a higher number of audit fee, a higher ratio of receivable and inventory to 

total assets (showing more rule-based accounting standard); however, the number of KAMS 

decreases when firms are financial institutions, and have a higher earnings before interest and tax. 

These findings are in line with the criteria that ISA 701 demands for, i.e. significant risks, 

significant transactions, and significant auditors’ judgments. As for the KAM contents, the first 

three ranks of most topics frequently disclosed are impairment of assets (17%), revenue 

recognition (13%) and provision, contingent liabilities and assets (11%), respectively. 
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Building a Concept of Entrepreneurial control 

Hanif Hanif 1*, Abdulah Rakhman2, Muhammad Nurkholis3 

1,2,3  Institut Bisnis dan Informatika Kwik Kian Gie, Jl. Yos Sudarso Kav. 87, Sunter, Jakarta, 14350 

 

ABSTRACT 

This research aims to create a concept of entrepreneurial control with a view to building a concept 

of management control by interpreting socio-cultural aspects of company organization. An 

interpretive paradigm by means of ethnographic method was employed in this research. The 

research was conducted in a Padang Restaurant, Sederhana (Sa) and Padang Restaurant of 

Kebumen Community (RMPK) at Jakarta Indonesia. Finding of the research reveals a concept of 

entrepreneurial control that is a controlling model conducted by entrepreneur-directors by 

involving the socio-cultural aspects to encourage the employees to achieve maximum company 

performance. This is implemented by creating a unique policy on compensation that is a profit 

sharing system. The system has composition of 10:7:3 proportionally shared respectively among 

employees, investors, and entrepreneur-directors.  The portion to which the employees are entitled 

(50% of the total profit) is shared on the basis of personal score card. Every employee is given a 

load in numerical form which reflects one’s contribution to the profit of company. Therefore, the 

income each employee receives is directly proportional with the personal scorecard one has.  Profit 

sharing system replaces monthly fixed wage or salary; it relies on the profit shared under the 

calculation of 100-day working period. This profit sharing system is based on the principles as 

follows: transparency, accountability, responsibility, fairness, independence, and mutuality. This 

sort of compensation system is focused on profit gaining; consequently, each employee is striving 

and motivated to earn high income. The employees will make use of their energy to make the 

highest profit. It makes the entrepreneurial control have components: self-control, cross-control, 

and every body in restourant is controller. Thus, the concept of entrepreneurial control is a 

controlling concept performed by entrepreneur-directors to realize goal congruence among 
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stakeholders: entrepreneur-directors, investors, and all of the employees by utilizing socio-cultural 

aspects of the company. 

 

Keywords:  Socio-culture; goal congruence; achievement goals; entrepreneurial control; 

management control; profit sharing; personal scorecard 

 

 

 

The Role of Customer-Centric Cross-Functional Integration in Data 

Governance 

Emil Velinov ab, Milomir Vojvodic c 

aSkoda Auto University, Mlada Boleslav, Czech Republic 
bRISEBA University of Applied Science, Riga, Latvia 

cUniversity of Economics, Prague, Czech Republic 

 

ABSTRACT 

The European Union General Data Protection Regulation, regulating the processing and use of 

personal data in the EU, makes companies reviewing and upgrading their existing policies, 

procedures, and practices to ensure compliance (Rodríguez-Doncel et al. 2016). Usually seen as 

self-contradictory goals, it might be possible to enjoy benefits of data utility while fulfilling data 

compliance requirements and protecting privacy (Kim et al. 2008). Simple GDPR requirements 

fulfillment is not in any way gaining competitive advantage. The proposed changes are chance for 

businesses to gain greater insight into their customers’ needs (Sawhney et al. 2005). At the present 

time, companies anyway transform and look for their ideal role in the data economy (Opher 2016). 

This work investigates transformation towards customer centricity in relation with ways EU 

companies are able to use than this regulation for competitive advantage. Management of the data 

about individuals and customers in the enterprises is not just internal business anymore (Leitner 

and Rinderle-Ma 2014). Regulations such GDPR takeover part of the control over it.  Customer 

care to avoid excessive churn and various other customer-focused strategies or changing business 

models that offer better quality are in demand (Rochet and Tirole 2003). Customer centricity 

models is offered to generate profits for the long term. However, as an approach, it requires cross-

functional synchronicity in all communications no departmentalization. Major issues demotivating 

progress towards customer-centric models are related to organizational structure and processes 
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(Shah et al. 2006). Following the issue that compliance costs are significant and necessary to stay 

in business and value if found way how compliance spending could also generate additional value, 

leads to the following Research question: Is it possible that customer- centricity model driven 

cross-functional integration with data governance clarify relationship between data compliance 

and data utility when it comes to processing of customers data? 

 

Keywords:  Customer Centricity, Data Governance, Cross-Functional Integration 

 

 

An Empirical Evaluation of Successful Implementation of Village 

Financial System Applications (SISKEUDES) in Karangpawitan 

District, Garut Regency, Indonesia: Integrated of Technology 

Acceptance Model and D&M Approach 

Sri Rahayu1*, Kurnia2, Djusnimar Dzulistina3   

1, 2, 3 Telkom University, Jl. Telekomunikasi No. 1, 40257, Bandung, Indonesia 

 

ABSTRACT 

Indonesia consists of 74,957 villages spread throughout the province which are administrative 

areas led by the village head. Management of development as well as finance is held in the village. 

For new financial management in 2015 it was introduced with a system, namely the Village 

Financial System (SISKEUDES) in the hope that it will improve village financial governance. 

Regarding the implementation of the village head and his apparatus experiencing unpreparedness, 

in general the village in providing accountability for Village Fund Allocation has been technically 

good, only in terms of financial administration accountability that the competency of the human 

resource is the main obstacle. This study aims to evaluate the success of the implementation of the 

Village Financial System application. The research model adopts and incorporates the Technology 

Acceptance Model and the updated DeLone and McLean model referring to information systems 

implementation research in the public sector. By using intention behavior variables, information 

quality, management support, perceived ease of use, perceived usefulness, service quality, system 

quality, training, user satisfaction, and user involvement. The method of analysis using PLS and 

from the results of this study shows there is an influence system quality on management support, 

training, and user involvement. Service quality on management support. User involvement on 

http://gcbss.org/cimssr2019/index.html


 

9th GCBSS © 2019. Global Academy of Training & Research (GATR) Enterprise. All rights reserved.  16  

  9th Global Conference on Business and Social Sciences   

  

    

  

  

  
Conference Homepage: http://gcbss.org/cimssr2019/index.html 

July 19th to 20th, 2019 
Male, Maldives 

perceived ease of use. Training on perceived usefulness. Behavioral intention on user satisfaction. 

From the results of the opinion of the respondents that the most important is the need for 

management support so that the implementation of the system can be successful. The model 

presented is expected to be input in paying attention to variables that can be used for decision 

making and as a tool to evaluate the implementation of this information system. 

 

Keywords:  Village Financial System; TAM; Implementation; DeLone and McLean; Information 

System 

 

An Integrated Capital Structure, Financial and Non-Financial 

Performance: Prediction Small Medium Enterprises (SME) Distress 

Dr. Farida Titik K.   

Telkom University, Indonesia 

 

ABSTRACT 

The growth of SME in Indonesia is growing from year to year. This development is seen from the 

number of business units, labor, total non-oil and gas exports and investments made. In the event 

of financial distress in this sector, it will have an impact on the economic sector. In anticipation of 

predicting financial distress, it can be seen in an integrated manner from the side of capital 

structure, financial, and non-financial performance. Variables used to predict from this paper  

include firm size, level of manager, profitability, SME Owner age, firm age, growth orientation, 

education, reported obstacles, foregin owners, liquidity, total assets, board size, gender, controlling 

shareholder, number of directors , share capital, total liabilities to total assets, short term liabilities 

to total assets, sales to total assets, EBIT, and net income to share capital. The sample used 

consisted of two groups, namely companies experiencing financial distress and non-financial 

distress cases. From the results of this study indicate the factors that influence financial distress 

and the description of differences from companies that experience financial distress and non-

financial distress. This evidence serve as efficient early warning signals and can thus be beneficial 

for monitoring an evaluation. 

 

Keywords:  Distress, SME, Capital Structure, Financial, non-Financial, Performance 
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The Behavior of Students in a Collaborative Online Learning 

Environment 

Ifik Arifin - Basuki Wibawa - Zulfiati Syahrial 

Universitas Negeri Jakarta 

 

ABSTRACT 

The intent of this paper is to survey the behavior of students in Collaborative Blended Learning 

programs, which were conducted in 13 cities in Indonesia, with 79 facilitators and 1,526 

participants. The program was supported by developers of a major multinational US based 

company, which was part of their global initiatives in Indonesia. The research project is actually 

based on a blended learning with 80% eLearning time and 20 % meetup with facilitators. These 

courses were free and offered to not only students, but also to IT Professionals. Near the end of 

the project, participants were provided with a collaborative program, information, and resources. 

After completion, this study found interesting characteristics of students, which impacted the 

success or failure to finish the blended learning program. Thru assessment model the findings of 

this paper are recommendations on how to be successful and what to avoid in a collaborative 

blended learning environment. 

 

Keywords:  Behavior of Participants, collaborative learning, blended learning, assessment, 

learning environment. 
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A Strategic Trilogy of Governance, Infrastructure Development and 

Community Empowerment in the Indonesian Public Sector 

Management: Structural Equation Modeling (SEM) Approach 

aFernandes Simangunsong, bImelda Hutasoit, cIlham Sentosa 

Institute for Local Government, Republic of Indonesia 

 

ABSTRACT 

Sustainability of public sector management will bring a significant impact on the continuous 

movement and competitive advantage of the region. The present study hypothesised a strategic 

trilogy of governance, infrastructure development and community empowerment in Indonesian 

public sector management. System management, governance and contingency approach were 

employed as a main underlying theory on the strategic trilogy. Nowadays, one of the major 

problems of public sector organisation in developing nations is that employees are not so much 

dedicated and committed at work. Local government has at present been the target of growing 

attention and is deliberated as a vital approach by which public sector can involve their talented 

staffs. Based on the deliberations of extant literature review and three theories, namely, theory of 

Social Exchange Theory (SET), Herzberg’s Two Factor Theory and Attribution Theory, the 

present study establish a conceptual framework to link Government Practices to employees’ job 

satisfaction and engagement in public sector organisation using proposed and validated trilogy 

principal called governance, infrastructure development and community empowerment.Advanced 

quantitative approach using 2nd order confirmatory factor analysis (CFA) technique was utilised 
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to examine the interaction of governance, infrastructure development and community 

empowerment on the level of city government in Indonesia. Multistage random using simple 

random sampling were maximised 709 public sector managers as selected sample. The current 

study drew attention from three theories which are theory of Social Exchange Theory (Homans, 

1958; Blau, 1964), Herzberg’s Two Factor Theory (Herzberg, 1959; Herzberg, 1966) and 

Attribution Theory (Haider, 1958), in order to explain their adoption in perception public sector 

management practices and employee engagement within the organisation using governance, 

infrastructure development and community empowerment principals.Structural equation modeling 

using analysis of moment structure (AMOS) was succeeding to established, examine and validated 

strategic trilogy as main tools for city council on the short, middle and long-term sustainability 

agenda. Nowadays, at any time, public sector organisation require the potential employees to 

achieve their goals in future. Public sector managers need to comprehend governance practices 

and their impacts on the usage of employee engagement which influence a success of infrastructure 

development and community empowerent. 

 

Keywords:  Public Sector Management, Governance, Infrastructure, Structural Equation 

Modeling. 
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Consumer Preference, Value Creation, and Global Value Chain 

(GVC) in the third Wave Coffee Business in Sumatera Utara 

Province 

aLailan Tawila Berampu, bDr.Sutarman, cProf. Sirojuzilam, dDr.Beby K.F Sembiring 

aFaculty of Economic dan Business, University of Sumatera Utara, Indonesia 
bFaculty of Math and Natural Science, Uniersity of Sumatera Utara, Indonesia 
cFaculty of Economic dan Business, University of Sumatera Utara, Indonesia 
dFaculty of Economic dan Business, University of Sumatera Utara, Indonesia 

 

ABSTRACT 

Introduction: The third wave of the coffee era had an impact on increasing coffee drinkers in 

North Sumatra, which was reflected in the ease of finding local coffee shops in North Sumatra. 

Continued improvement in local coffee shops in North Sumatra results in high failure rates due to 

higher levels of competition. One reason many local coffee shops fail to manage their stores in the 

long run is because, local coffee shops in North Sumatra do not yet understand the preferences of 

coffee drinkers in the third wave coffee era. Methodology:This study focuses on how the coffee 

business trend in the third wave era can be enhanced through preference and value creation based 

on global value chain (GVC) and consumer preference as theoretical background.This paper uses 

non probability sampling and research sample was 97 coffee shop owners. Results: Value creation 

has a significant effect on GVC, value creation has no significant effect on preference. Value 

creation has a significant effect on GVC through consumer preference in the third wave coffee 

business in Sumatera Utara Province. Conclusion/and recommendations: Helping business 

consumers in Sumatera Utara Province to understand the factors of consumer preferences and 

create unique values for each coffee shop to gain competitive advantages. 
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Keywords:  Consumer preference, Business Coffee, Global Value Chain, Third Wave Coffee, 

Value creation. 

 

 

 

 

Manufacturing sector and economic growth: A panel study of 

selected African countries 

a Clement Moyo, b Leward Jeke 

ab Nelson Mandela University, South Africa 

 

ABSTRACT 

According to the Kaldor hypothesis, the manufacturing sector plays an important role in an 

economy. However, deindustrialisation has been witnessed in Africa over the last few decades, 

while economic growth has been on an upward trend over the same period. The high growth rates 

have mostly been propelled by improved macroeconomic stability and the commodity price boom. 

The slowdown in commodity prices has caused a deceleration of economic growth recently which 

begs the question of whether promoting the manufacturing sector may result in high and 

sustainable economic growth and reduce unemployment. This study assesses the impact of the 

manufacturing sector on economic growth in 37 African countries using the System-GMM model 

for the period 1990 to 2017. The results show that manufacturing value added has a positive effect 

on economic growth in African countries. Therefore, it is recommended that policy makers enact 

measures to boost manufacturing output. 

 

Keywords:  Manufacturing value added, Economic growth, System-GMM 
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A Systematic Literature Review on Entrepreneurial Orientation and 

Digital Marketing Capabilities in Small and Medium-sized 

Enterprises (SMEs) in Indonesia 

Anton Wardaya a, Sasmoko b, Idris Gautama So c, Agustinus Bandur d 

abcd Bina Nusantara University (BINUS), Jakarta and  Indonesia 

 

ABSTRACT 

Small and medium sized enterprises (SMEs) plays important role in Indonesia economic. It 

contributes to 99.9% of national economic, 97% to employment and 60.34% to Indonesia GDP. 

Moreover, Indonesia is known to be one of the most internet and social media users.  However, 

currently, there is lack of studies to understand the role of digital marketing and entrepreneur 

orientation on influencing the performance of SME’s in Indonesia. This study aims to develop a 

conceptual model linking entrepreneur orientation, digital marketing capability and SME 

performance. Systematic literature review (SLR) method used in this study.  The result of SLR 

was used as the based for the concept development. More than 100 publication published from 

2009 to 2018 were screened with entrepreneur orientation, digital marketing and SMEs’ 

performance as keywords.  Finally, 30 journals were included for this review. Research 

Methodology using PRISMA Systematic Review. The authors use keywords “entrepreneurial 

orientation”, “digital marketing” and “SME Performance” 

 

Keywords:  Digital marketing, Entrepreneurial Orientation, SMEs Peformance; Literature Review 
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Dynamic Capabilities and SME Performance: The Mediating Effect 

of Digital Technology 

Anton Wardaya a, Sasmoko b, Idris Gautama So c, Agustinus Bandur  

abcd Bina Nusantara University (BINUS), Jakarta and  Indonesia 

 

ABSTRACT 

Indonesia is known to be one of the most internet users. However, the impact of technology 

penetration to business performance especially in small and medium sized enterprises (SMEs) are 

still little known. Yet, SMEs plays important role in Indonesia economic. It contributes to 60.34% 

to Indonesia GDP, 97% to employment and 99.9% of national economic.  Whether technology 

capability of SMEs as well as dynamic capability of organization play important role to SMEs 

performance in Indonesia is still need further evidence. This study aims to develop a conceptual 

model linking dynamic capability, digital technology capability, and SME performance. 

Systematic literature review (SLR) method used in this study.  The result of SLR was used as the 

based for the concept development.    More than 110 publication published from 2010 to 2019 

were screened with digital technology capability, dynamic capability and SMEs’ performance as 

keywords.  Finally, 43 journals were included for this review. Research Methodology using 

PRISMA Systematic Review. The authors use keywords “dynamic capabilities”, “digital 

technology capabilities” and “SME Performance” 

 

Keywords:  Digital Technology Capabilities, Dynamic Capabilities, SMEs Performance ; 

Literature Review 
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Halal Food Purchase Behavior of Students from Three School Level 

Using Theory of Planned Behavior Approach 

Megawati Simanjuntak a, Filza Nasihab 

ab Department of Family and Consumer Sciences, Faculty of Human Ecology,  

Bogor Agricultural University, Bogor, Indonesia 16680 

 

ABSTRACT 

According to Ajzen (1991) intention can be predicted through attitudes toward behavior, subjective 

norms, and behavior control, which is known as Theory of Planned Behavior. Maichum et al. 

(2017) shows that what influences the intention to buy halal food is the attitude of consumers. 

Other research shows that variables that affect the purchase intention of halal cosmetics are 

knowledge, religiosity, and attitude (Rohmatun & Dewi, 2017). Punnoose (2012) found intention 

significantly affected by perceived usefulness, subjective norms, and perceived convenience of 

using the product. Kunkel et al. (2004) and Calvert (2008) stated that child consumers are unique 

because children do not have cognitive abilities and skills as well as those who are more mature. 

The design of this study was quantitative research. The sampling technique used quota sampling. 

Quota sampling is a sampling technique based on a predetermined total sample (Arikunto, 2010). 

This research was conducted respectively in public and private of elementary schools, middle 

schools, and high schools located in the city of Bogor. The sample was 207 respondents. It 

consisted of 71 elementary school students, 72 junior high schools students, and 64 high schools 

students. Data collection was done using a questionnaire. The variables were divided into two, 

namely the dependent variable (endogenous) and the independent variable (exogenous). In this 

study, endogenous variables are purchase intention and purchase behavior. Variables included as 
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exogenous variables are knowledge, attitudes toward behavior, subjective norms, and behavioral 

control. The analysis performed descriptive, One Way ANOVA, and SEM. 

 

Keywords:  Halal food; knowledge; purchase behavior; Theory of Planned Behavior 

 

 

 

Impact of Market Orientation and Dynamic Marketing Capability 

on the Marketing Performance of ‘Make-To-Order’ SMEs 

Yosef Budi Susanto                             

Universitas Multimedia Nusantara, Indonesia 

 

ABSTRACT 

The objective of this research is to study the impact of Market Orientation (MO) and Dynamic 

Marketing Capability (DMC) on the Marketing Performance (MP) of small and medium 

enterprises (SME) with the specific production strategy of Make-To-Order (MTO). This study’s 

population was the Shoe Home Industry at Cibaduyut, Indonesia. The descriptive research design 

was supported by exploratory research and done by analyzing the measurement and structural 

model of the constructs. An analysis was also done on the Business Environment (BE) as the 

contingent factor of the relationship between MO and MP. The measurement test and structural 

model analysis was done with the Structural Equation Modelling (SEM) approach, using LISREL 

8.8 and SPSS 16.00. The result shows that MO does not have a significant impact on MP. 

Meanwhile, DMC has a positive impact on MP. In the context of MTO, SMEs do not need to have 

a high MO to have satisfactory performance. Also, MO does not build capabilities. Thus, MO 

theory reaches a limit in MTO SMEs. The result also shows that the relationship of MO and MP 

is significantly positive moderated by BE. The negative impact of MO on DMC shows that MO 

does not build DMC. This research contributes in two ways: first, the curve of the relationship 

between MO, DMC, and MP in the context of MTO SMEs. Second, the 4 types (quadrants) of 

MTO SMEs based on the level of their DMC and MO. One of the research limitations was that, 

besides MO, there was no analysis of other factors affecting DMC. Other strategic orientations, 

such as production orientation, could be considered as factors in future research. 
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Strengthening of Micro Business Innovation 

Tjiptogoro Dinarjo Sohari1*, Iffah Budiningsih2, Alvita Sari3                             

1*Lecturer of Mercu Buana University, Jakarta 
2Lecturer of Asyafi’iyah Islam University. Jakarta 

3Lecturer of Mercu Buna University, Jakarta 

 

ABSTRACT 

Objective: Innovation plays an important role for the continuity of micro-businesses, so the 

research objective is to produce a model of strengthening micro-businesses innovation through 

strengthening character and leadership. Method: explanatory quantitative, multiple regression with 

SPSS. Case study of micro-businesses actors in the Mercu Buana University campus, the target 

population is 50 business units, a sample of 49 business units. Findings: Yielded regression 

equation Y = 0.529 + 0.275 X1 + 0.473 X2; RSquare = 0.692; F = 49.32 with sig = 0,000 which 

is <0.05, all independent variables simultaneously have a significant effect on the dependent 

variable. Constants = 0.529, with Sg = 0.174 which is > 0.05, no significant positive effect on 

Innovation (Y); Character (X1) = 0.275, Sig = 0.05 = 0.05, significantly positive effect on 

Innovation (Y); Leadership (X2) = 0.472, Sig = 0,000 <0.05, has the highest positive significant 

effect on Innovation (Y), Conclusions: (1) Micro-businesses are in desperate need of a helping 

hand for strengthening innovation programs; (2) Policies to strengthen leadership and 

entrepreneurial character simultaneously and individually have a significant effect on 

strengthening micro-businesses innovation; (3) The program for strengthening innovation in a 

classical manner is prioritized for prospective micro-businesses, whereas for micro-businesses in 

the form of assistance programs. Novelty: The form of a program to strengthen innovation is 

prioritized for prospective micro-businesses. 
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Indonesian Entrepreneurship Index 

Sasmoko a,c, Yasinta Indriantib,c                            

a Primary Teacher Education Department, Faculty of Humanities, Bina Nusantara University, Jakarta, Indonesia 

11480 
b Entrepreneurship Department, Faculty of Social Science, Podomoro University, Jakarta, Indonesia 11470 
c Research Interest Group in Educational Technology, Bina Nusantara University, Jakarta, Indonesia 11480 

 

ABSTRACT 

The rapid growth of entrepreneurs will have a positive impact on economic progress and 

development in Indonesia, especially for young people (Bhasin & Venkataramany, 2010). In fact, 

not all entrepreneurs are able to reach the point of success. Externally, policies for entrepreneurship 

have an influence on efforts to create a conducive environment to support and develop 

entrepreneurship (Mirzanti, Simatupang, & Larso, 2015). Whereas internally, the entrepreneurial 

spirit and understanding of global competitiveness need to be internalized by entrepreneurs. The 

entrepreneurial spirit is measured through entrepreneurial attitudes which consist of social values, 

personal attributes, and goal orientation (Pawitan, Nawangpalupi, & Widyarini, 2017). This is one 

of the interesting considerations to further examine various indicators that are capable of realizing 

successful and sustained entrepreneurship. This study aims to build a model namely the Indonesian 

Entrepreneurship Index from various perspectives so that it can produce a profiling that can be a 

benchmark for Indonesian entrepreneurs who are able to reach the point of success and sustain. 

This study uses the Neuroresearch research method which is carried out through three important 

stages, namely exploratory, explanatory and confirmatory research. Exploratory research was 

carried out through literature review to obtain various understandings related to entrepreneurship. 

Explanatory and confirmatory research was conducted during the process of compiling the 

Indonesian Entrepreneurship Index model (Sasmoko & Anggriyani, 2016; Sasmoko, Indrianti, 
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Karsidi, Wuisan, & Ruliana, 2018). The design of the model in this study focused on integrated 

theoretical constructs of various aspects and perceptions of entrepreneurship so that it can present 

a comprehensive model. 

 

Keywords:  Entrepreneurship, Indonesian Entrepreneurship Index, Neuroresearch
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Increasing Employee’s Job Satisfaction Through the 

Implementation of Transformational Leadership and Work Stress 

Level Management. 

Arif Partono Prasetio, Bachruddin Saleh, Nadya Pradipta Respati, Alya Rahmadhanty                          

School Economic & Business, Telkom University, Bandung, Indonesia 

 

ABSTRACT 

This paper investigates the relationship among transformational leadership, work stress and job 

satisfaction. We assumed that work stress mediate the relationship between transformational 

leadership and employees’ job satisfaction. Data were collected from a sample of 248 employees 

working in various industries in Java Island. We used mediation method from Hayes to test the 

hypothesized. The result reveal that transformational leadership directly affected employees’ job 

satisfaction. However, contrary to our expectation, work stress did not play as mediator in the 

relationship. This empirical study conducted to get the first glance regarding the correlation 

between variables. In future studies, we would add more participants from across Indonesia so that 

can reflect cultural difference among other provinces. 

 

Keywords:  Transformational Leadership, Work Stress, Job Satisfaction 

 

 

 

 

 

 

 

 

http://gcbss.org/cimssr2019/index.html


 

9th GCBSS © 2019. Global Academy of Training & Research (GATR) Enterprise. All rights reserved.  2  

  9th Global Conference on Business and Social Sciences   

  

    

  

  

  
Conference Homepage: http://gcbss.org/cimssr2019/index.html 

July 19th to 20th, 2019 
Male, Maldives 

Examining the Mediation of Job Satisfaction in the Relationship 

between Work Stress and Turnover Intention in Textile Company 

Romat Saragih1, Arif Partono Prasetio2, Bachruddin Saleh Luturlean3                         

1,3 School of Communication  & Business, Telkom University, Jl Telekomunikasi, 40257, Bandung, Indonesia 
2 School of Economic & Business, Telkom University, Jl Telekomunikasi, 40257, Bandung, Indonesia 

 

ABSTRACT 

This study investigates the mediation role of job satisfaction in the relationship between work 

stress and turnover intention. A study about turnover intention in the textile company is still rarely 

done in Indonesia. This study can fill the gap regarding the topic. Nonprobability sampling method 

with accidental sampling technique was used, and we get 110 usable responses from a textile 

company in West Java, Indonesia. Macro Process with SPSS was used to measure the regression 

and the mediation. The study found that work stress has a negative effect on job satisfaction. Work 

stress significantly related to turnover intention in a positive direction. Job satisfaction did not have 

a significant relation with turnover intention. Thus, in this study, we found no mediation role in 

job satisfaction. Evidently, work stress solely took part in shaping the turnover intention. 

 

Keywords:  Work stress, Job satisfaction, Turnover intention, Textile Company, Mediation 
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Social Responsibility of Higher Education Institution: A New 

Insights of Stakeholders  

Hedy D. Rumambi a, Revleen M. Kaparang b, Jerry S. Lintong c , Joseph N. Tangon d, 

Johanis Ohoitimur e                      

abcdManado State Polytechnic, North-Sulawesi, Indonesia 
eHigher Institute of Philosophy “Seminari Pineleng”, Manado, North-Sulawesi,Indonesia 

 

ABSTRACT 

Talking about social responsibility (SR) is always inseparable from the roles and interests of 

stakeholders. Some studies related to higher education stakeholders emphasize the aspects of the 

expectation and the role of parties who are involved in institutional activities (Beerkens and Udam, 

2017; Stensaker & Vabø, 2013; Diamond, 2008; Alves, Mainardes, and Raposo, 2010) and 

university stakeholders management (Chapleo and Sims, 2010). From these studies, the focus in 

SR of higher education institutions (HEI) is related to the institution efforts to involve stakeholders 

in their activities, to fulfill their expectations and to manage their stakeholders.This study used a 

qualitative approach with data analysis techniques from Miles and Huberman (1992). Data 

collection was conducted through interviews and literature studies. Data analysis and interpretation 

is done to identify and categorize various HEI stakeholders along with their roles and interests. 

The last step is drawing a conclusion.In general, the community and environment are HEI 

stakeholders. They are categorized into the first, second and third level. The first level of 

stakeholders covers academic community including the parents and the environment within the 

institution itself. The second level covers the community and the environment around the campus. 

The third level covers the wider community and natural environment which is affected indirectly 

from institution activities. The SR implementation starts from the deepest circle which is the first 

level, then moves out towards the second level and finally goes to the third level of stakeholders. 

 

Keywords:  Higher Education Institution, Social Responsibility, Stakeholders 
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Leadership and Employees’ Empowerment 

Adel Mahmoud Al Samman1, Ahmed Ibrahim2                      

Asst. Professor, Applied Science University1, Bahrain, Master Student, Applied Science University, Bahrain2 

 

ABSTRACT 

The study aimed to investigate the impact of leadership styles on employee’s empowerment in the 

Ministry of Labor and Social Development in Kingdom of Bahrain. The study adopted the 

descriptive analytical approach to answer the research questions and test its hypotheses. The 

research population consists of all employees working in the Ministry of Labor and Social 

Development in Kingdom of Bahrain which is 964 employees. The research relied on a developed 

questionnaire that was used as a research instrument to collect the data. The targeted sample to 

whom the questionnaire was distributed was 377 employees, which constitutes 39.1% from the 

total research population. Both validity and reliability of the research instrument were confirmed 

through the use of Pearson correlation and Cronbach's Alpha. The results showed that there is a 

significant impact of leadership styles on employees’ empowerment in the Ministry of Labor and 

Social Development in Kingdom of Bahrain. Additionally, results revealed statistical significant 

differences between the opinions of those employees in terms of the impact leadership styles on 

employees’ empowerment in the Ministry of Labor and Social Development in Kingdom of 

Bahrain due to demographic variables 

 

Keywords:  leadership, empowerment, Social Development, Labor. 
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Annual Evaluation of the Business Environment and Sector of 

SMEs in Romania 

Ciprian NICOLESCU a, Ovidiu NICOLESCU b,                       

a Bucharest University of Economic Studies, Bucharest, Romania  
b National Council of Small and Medium-Sized Enterprises in Romania, Bucharest, Romania 

 

ABSTRACT 

Business environment has a major influence on SMEs’ activities, directly and indirectly impacting 

their functionality, competitiveness and performance. Better knowledge of business environment 

generates propitious premises for taking by policy makers of some measures to counteract the 

negative elements, but also for the integration and capitalization by managers and specialists from 

SMEs of positive aspects. The achievement of a favourable business environment is a complex, 

difficult and often lasting process, because each of its components has own content and dynamics, 

whose modelling requires special efforts even in developed countries. The main aim of paper is to 

present briefly a system for analysis of the business environment and SMEs sector in Romania 

which have been conceived and remodelled by the authors and to illustrate few results of its use 

last year. 

 

Keywords:  evaluation system; business environment, SMEs; assessment; questionnaire 
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Determinants of Islamic Social Reporting and Its Impact on Firm 

Value; Evidence from Indonesia Sharia Stock Index 

Dr. Lela Nurlaela Wati, MM 1, Dr. Nendi Juhandi, MM2, Momon, M.Ak., CRMP, CA3,   H. 

Enong Muiz, SE, M.Si.4   

1STIE Muhammadiyah Jakarta, Jl. Minangkabau No. 60 Jakarta Selatan, 12650, DKI Jakarta, Indonesia 
2STIE Kusuma Negara Jakarta, Jl. Raya Bogor Km. 24 Jakarta, 13770, Jakarta Timur, Indonesia 

3Universitas Pancasila, Jl. Raya Lenteng Agung Timur Srengseng Sawah, 12640, Jakarta Selatan, Indonesia 
4Universitas Muhammadiyah Prof. Hamka (UHAMKA) Jakarta, Jl. Raya Bogor Km. 23 No. 99 Jakarta Timur, DKI 

Jakarta, Indonesia 

 

ABSTRACT 

In recent decades, the issue of CSR (corporate social responsibility) has increasingly become the 

most popular topic and this phenomenon has globally become trends in business practices. While 

company profits are not mere factor the corporate sustainability depends on, concrete actions it 

performs for its employees, people outside the company and the communities also greatly 

contribute to business sustainability. The concept of CSR in Islam is embodied as a the 

implementation of mankind’s devotion to Allah SWT in the business dimensions since Islamic 

values fundamentally have a relevant relationship and have a contribution to CSR. Therefore, all 

activities of life should be carried out in accordance with the guidance Allah has set forth. This 

provides a great opportunity in developing sharia concepts in the lives of Indonesian people. Thus, 

it is necessary for a company to have Islamic social reporting to complement the social 

responsibility disclosure out of scope of corporate social responsibility. The paper aims to analyze 

the factors which influence Islamic social reporting and its impact on the firm value both directly 

and indirectly. The samples of this research are 80 manufacturing companies listed on the 

Indonesian Sharia Stock Index (ISSI) from 2013 to 2016. Regression panel data with generalized 

least square (GLS) was used for analysis. It was found that profitability, firm size, leverage, good 

corporate governance which consisted of the number of board of commissioners and independent 

commissioners are determining factors to the company's Islamic social reporting (ISR) disclosure. 

Meanwhile, growth and the audit committee do not determine the disclosure of Islamic social 

reporting. Profitability, leverage, firm size, good corporate governance which consists of 

independent commissioner, audit committee, and Islamic social reporting are also determining 

factors to the firm value, whereas the board size of the company does not determine the firm value. 

Furthermore, profitability, firm size, leverage, good corporate governance consisting of board of 

commissioners and independent board has significant effect on the firm value through Islamic 

social reporting. 
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The Influence of Psychosocial Characteristics on Expressed Interest 

to Participate in Online Surveys 

Ljepava Nikolina                     

American University in the Emirates, Dubai UAE 

 

ABSTRACT 

In the modern era of digital transformation, all areas of business are experiencing disruptive 

changes, and the market research industry is not an exception.  The widespread use of the 

information technologies and social media with direct interaction and synchronous 

communications that take place in real time changed the way we interact and communicate in both 

personal and business sphere.  In the same time, both qualitative and quantitative research methods 

and techniques are now being applied in the online and mobile environment, with consumers being 

active participants in the research process (Zak, 2015). Impact of psychosocial characteristics on 

online behavior has been studied to a great extent so far. Billieux (2012) points out two groups of 

factors that influence online behavior: 1. Psychological factors (validation, comparison, 

narcissism, extraversion, the degree of trust) 2. Social factors (communication with other Internet 

users, interaction, information sharing)  Based on the previous studies it can be argued that 

individuals who are extroverted, have a higher level of trust  and more narcissistic personality traits 

have strong online presence  and are more likely to participate in various online activities compared 

to individuals who do not have these characteristics (Buffardi & Campbell, 2008, Hu & Tan, 2012; 

Mehdizadeh, 2010; Ryan & Xenos, 2011).  However, a small number of studies have dealt with 

psychological processes and sociodemographic characteristics that lie behind the participation in 

online survey research. Factors such as willingness to help, commitment, or wish to express an 

opinion are suggested as important motivators of participation in traditional survey research 

(Bruggen et al, 2011), but individual psychosocial characteristics that influence participation in 

online surveys have not been systematically researched until now. The present study aims to fill 

the existing gap by exploring the influence of demographic, behavioral and psychological 

characteristics with expressed interest to participate in online surveys. 

 

Keywords:  survey research, psychosocial characteristics, personality traits, online behavior 
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Revisited: Is kutnetz curve hold in Thailand? 

Ravipan Saleepon 1, Tipwimol Wongrattanachai 2          

Srinakarinwirot University, Thailand 

 

ABSTRACT 

Inequality has become a key development issue across the globe, as inequality could have a 

negative impact on social and economic development. It is evident that society with more equality 

seems to have more social trust, security, education, life expectancy and less social problems. 

Thailand has experienced a high rate of economic growth over decades. This study is an attempt 

to review the pattern of and to identify the determinants of inequality in Thailand by estimating a 

longitudinal cross-sectional econometric model based on samples in Thailand provinces over three 

periods. In order to find the determinants of the rising inequality, the econometric models covering 

economic development, globalization, and institutional factors were examined. As a result, the 

study found that economic development was positively associated with the rising inequality.The 

Kuznets’s inverted U-curve relationship between inequality and economic growth was not found 

in this study. 

 

Keywords:  Economic Development, Inequality, Determinants of Inequality, Gini Coefficient 
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Is relationship between the youth village people income in Phakphi 

Community Nakornnayok Province and their saving behavior? 

Ravipan Saleepon      

Faculty of Economics   Srinakarinwirot University Bangkok Thailand 

 

ABSTRACT 

The purpose of this study was to examine the relationship of the youth village people income, and 

their saving behavior.  From the Phakphi Community Nakornnayok province, youth participants 

(aged 12–16 years) were invited for the orientation about “the advantage of saving, the miracle of 

compounding interest”.  Normally, Saving behavior were measured,  As a Result, the youth village 

people income was not associated  with marginal propensity to save (MPS), the low income, the 

more marginal propensity to save (Marginal propensity to save.  The youth village people was 

oriented to collect a tiny coin ( one baht, two baht, five bath , ten baht).  This method is very simple 

but the successful of this method depend on their needs  to “change”.  The technique of 

encouraging of youth participants is how to overcome their own previous behavior is important 

than their income.  Traditionally, the previous youth saving behavior mostly ignored the collecting 

money because they didn’t see the results by themselves or empirical evidence.   Inevitably, some 

expenditures cut off and their loses some consumption compensate with their willingness to save.  

However, all of them are able to reach their goals.  The policy implications for encouraging this 

age-group to start saving even their come are low or even they have been from poor income family. 

The recommendation for policy maker to recover saving at national level are able to start and 

accumulate money and it is depend on how to encourage particularly the youth group that was not 

associated to their income. 

 

Keywords:  youth; income; saving behavior, marginal propensity to save (MPS). 
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The Impact of Online Review on Consumers’ Purchase Intention 

Anindita Adityaa, Yeshika Alversiab    

aFaculty of Economics and Business, Universitas Indonesia, Jakarta, Indonesia 

 

ABSTRACT 

The development of cafe business in Indonesia has recently increased, making the level of 

competition even tighter. This is supported by people's lifestyles because the middle-class society 

has significant growth. According to data from the Indonesian Ministry of Industry, the growth of 

the middle-class and the lifestyle of the Indonesian people resulted in the coffee processing 

industry in Indonesia has a significant increase. This is what makes cafe business must be able to 

engage potential customer, because the characteristics of consumers like to try new things or 

places.In the digital age, individuals from all over the world can be connected. The social media 

platform has changed the way of communication today where consumers have the power to share 

information, and no longer a company (Uzunoǧlu & Kip, 2014). In this era, in addition to 

interacting with other individuals, consumers can also share experiences, opinions, and 

information about several companies, brands, and products with other users on social media (Song 

& Yoo, 2016).The rapid development of internet technology creates changes in consumer behavior 

patterns. Dentsu Group developed an online consumer behavior model, namely AISAS (Attention, 

Interest, Search, Action, Share).  Consumer behavior now no longer stopped at the stage of action 

or purchasing. After consumers try the product, consumers will share information about their 

experience with the product, both through online media and directly to create word of 

mouth.Online reviews offer a large amount of data that includes consumer feedback, overall 

consumer ratings, food served and tested by consumers, and locations to enhance consumer 

experience (Jurafsky, Chahuneasu, Routledge, & Smith, 2014). So, online reviews now have the 

power to connect potential consumers directly to places to eat even before they enter the eating 

place (Yang et al., 2017).The consumer’s decision making is affected by various factors such as 

other consumer reviews, review platforms, and property characteristics as well as the consumers’ 

profile itself. In this context, research was conducted to determine the impact of online reviews on 

consumers' purchase intention in choosing first visited cafe. 

 

Keywords:  Online review, electronic word-of-mouth, cafe, purchase intention 
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The Impact of Homophily, Authority and Interestingness on 

Purchase Intention Mediated by Source of Trustworthiness and E-

WOM Credibility 

Ni Made Dhiar Wulan Vitaloka a, Yeshika Alversia b 

aNi Made Dhiar Wulan Vitaloka, Jakarta and  Indonesia 
bFaculty of Economics and Business, Universitas Indonesia, Jakarta, Indonesia 

 

ABSTRACT 

Globalisation has brought an impact to women's perception of beauty.  Now, women have variety 

of choices to define what beauty is for them. Thus, this affects their preference for personal care 

and cosmetics. Meanwhile, health and beauty industry in Indonesia have significantly grown from 

year to year. This is primarily due to the increasing technological advancement that enables the 

industry to do research & development for sustainability. This industry does not only target certain 

types of income people, but rather starting to reach out to the growing lower to middle class in 

Indonesia (Ministry of Trade, 2017). With the support of the internet, consumers continuously 

search for review or electronic word of mouth for personal care products.  One of the popular 

websites in Indonesia that provides reviews for personal care is femaledaily.com. Femaledaily.com 

is an independent website focused on woman-wellbeing such as Fashion, Family, Career, and also 

Beauty related topic such as make-up and personal-care. Femaledaily.com has features of reviews 

for make-up and skincare. They provide reviews in the form of Video, Article, or Review Section. 

These features are considered as the electronic word of mouth (EWOM) for a customer to share 

their experience (Shang, Wu, & Sie, 2017). EWOM that are in the forms of online community will 

have more significant impact to customer's buying decision since it has credibility and reliability 

(Shamhuyenhanzva, Tonder, Roberts-lombard, & Hemsworth, 2016). There are numerous factors 

that affects EWOM's credibility such as homophily, authority and interestingness. As an example, 

when an individual has more authority and power, people will be more inclined to listen and 

believe the information that they share. Also, if an information is deemed more intriguing than the 

other, an individual will have the tendency to share this information more than the lesser intriguing 

ones. Therefore, this study examines how electronic word of mouth (EWOM) characteristics, 
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namely homophily, authority and interestingness, affect consumers purchase intention, mediated 

by source trustworthiness and EWOM Credibility. 

 

Keywords:  Homophily, Authority, Interestingness, Source of Trustworthiness, EWOM, Purchase 

Intention 

Economic Research in Romanian Universities 

Cezar-Petre SIMION 

The Bucharest University of Economic Studies , Bucharest , Romania 

 

ABSTRACT 

Scientific research is the priority of any nation that wants sustainable development. Thus, R & D 

services are at the center of attention in developed countries, countries that invest a significant 

percentage of GDP in these services, being the first to support innovation, innovation and eco-

innovation. The academic environment, including the economic one we represent, plays a decisive 

role in scientific research, in Romania, this role being less capitalized in contrast to what is 

happening in developed countries. Scientific research is the place where we find and find answers 

to the most difficult questions and the most important issues in science and technology, solving 

them strongly contributing to increasing people's well-being and developing the medium and long 

term economy. The relationship between the business environment and research in the university 

environment can contribute consistently to the applicability of the research carried out in the 

economic field. As a response to these realities, we started a study to establish the relationship 

between economic faculties, teachers and scientific research both internally and internationally 

and how the business community benefits from the results of research in the academic world. 

 

Keywords:  Research, economic, Romania, universities.  
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Vietnamese Commercial Banks and Corporate Governance: 2008-

2012 

 Trang Nguyen and Edward Bace 

Middlesex University, UK 

  

ABSTRACT 

Corporate governance is a subject of focus for both bank managers and stakeholders, especially 

following the global financial crisis. A critical factor leading to firm and bank difficulties and 

financial distress is weakness in managing both internally and externally, making corporate 

governance an essential element in firm performance. This is even more important for banks since 

they play a central role in the economic system by facilitating capital allocation and minimizing 

risk for businesses and individuals, helping to ensure economic stability and sustainability of the 

economy. Due to the weaknesses and failures in operation of many commercial banks in the crisis 

period (2008-2012), corporate governance and risk management have become important issues 

not only in developed countries such as the USA, UK and Japan, but also in developing countries 

where the financial industry is at an early stage, including Vietnam. This paper aims to study the 

importance of corporate governance in both performance and risk management of banks. This 

exploration is developed based on theoretical frameworks and empirical studies of bank corporate 

governance. The paper gives an overview of the fundamental aspects of corporate governance in 

general and bank corporate governance in particular with two widely used frameworks. The 

empirical studies show previous research and findings about the relationship among bank 

performance, represented by share return and return on assets (ROA), risk management, shown by 

the capital adequacy ratio (CAR) and corporate governance as measured by board size, number of 

committees and ratio of independent directors to total. As the models reveal, the number of board 

members, the number of committees and the ratio of independent directors have a greatly positive 

relationship with Vietnamese commercial bank performance. Similarly, CAR is also affected 

positively by a robust bank corporate governance mechanism, which leads to some 

recommendations made. The conclusion in general is that banks need to build up an effective and 

efficient system in both board of directors and committees that must oversee better performance. 
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Socio-Legal Study of Illegal Mining Activities in Mount Botak and 

Kolaka Indonesia 

Amad Sudiro1, Ahmad Redi1, Ade Adhari1, dan Mardiana Rachman2 

1 Faculty of Law, Universitas Tarumanagara, 2 Faculty of Law, Universitas Sriwijaya 

 

ABSTRACT 

Illegal mining (PETI) is a common activity which is in countries with qualifications as mining 

fertile phenomenon on Mount Botak and Kolaka. In fact, in the normative context, PETI's actions 

have been threatened with certainty as an offense stipulated in Article 158 of Act Number 4 of 

2009 concerning Mineral and Coal Mining (Minerba Law). This study seeks to examine how the 

government policy to overcoming PETI and how the root causes of the rise of PETI are in Mount 

Botak and Kolaka? These questions will be answered by using a type of mixed-method research 

(doctrinal and non-doctrinal simultaneously), secondary data in the form of legal documents 

related to PETI obtained through literature studies and the types of primary data in the form of 

field observations on Mount Botak and Kolaka obtained through field study. To obtain the data, a 

socio-legal, statute and a theoretical approach were also used, which were then analyzed by 

inductive-deductive techniques. The results of the study show that the first, normative framework 

shows that efforts to overcome PETI in Indonesia are directed at repressive methods by relying on 

the criminal justice system to be carried out by the police (assisted by PPNS investigators), 

prosecutors and courts.However, in Mount Botak and Kolaka there is a special policy applied in 

Government and various related agencies). Second, the root causes of PETI in Mount Botak and 

Kolaka include: weak criminal law enforcement, lack of supervisory authority over PETI 

activities, weak legal awareness of society, and the absence of goodwill from law enforcement 

officials and the government which turned out to be a perpetrator of PETI and carried out illegal 

levies to PETI perpetrators. 
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Instructional Videos for Teaching Basic Computer Skills in a 

Flipped-Blended Learning Environment 

Basuki Wibawa1 and Seipah Kardipah2 

1 Universitas Negeri Jakarta, Indonesia 
2 STIE Muhammadiyah Jakarta, Indonesia 

 

ABSTRACT 

The purpose of this study is to analyze effects of instructional video in flipped-blended learning 

environment on sophomore students’ motivation and academic achievement. The flipped-blended 

group (N=24) was taught using a combination of face-to-face lesson and online activities, while 

the control group (N=28) experienced a face-to-face lesson. Both groups received the same 

instructional video during eight-week sessions. The findings showed that students learning in 

flipped-blended mode achieved better scores than the control group. Students in flipped-blended 

group also more motivated than their counterparts. In conclusion, instructional videos in flipped-

blended learning environment can be effectively used in facilitating learning and enhancing 

student outcomes in computer education. 

 

Keywords:  Instructional Videos, Flipped-Blended Learning Environment, Computer Application 

Course, Higher Education.Instructional Videos, Flipped-Blended Learning Environment, Basic 

Computer Skills; Computer Application Course, Higher Education. 
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Closing the health gaps of innovative products for an aging society: 

exploring product knowledge, product attitude, and product 

innovation and intention to purchase healthy diet innovation 

products for nursing care of the elderly in Thailand 

Prapimpun Limsuwan 

Kasetsart University, Bangkok, Thailand 

 

ABSTRACT 

Thailand has begun the challenging process of meeting the needs of an ageing society.  The number 

of older persons aged 60 and over in Thailand has grown rapidly and continue to increase in future 

decades, as a consequence, there is a need to exploring innovative solutions for quality of life and 

Care of senior citizens. This research aimed to discuss three important factors to new product 

adoption to nursing senior people in Thailand. The objectives of this study were: 1) to study 

product attitudes of healthy diet innovation products for nursing care of the elderly affecting 

purchase intention in Thailand 2) To study product knowledge of healthy diet innovation products 

for nursing care of senior people affecting purchase intention in Thailand 3) To study product 

innovative of healthy diet innovation products for nursing care of the elderly affecting purchase 

intention in Thailand. Data are obtained by a preliminary quantitative study at the confidence level 

of 95% of the sample size of 400 respondents who purchase healthy diet innovation products for 

senior care. Data were to be descriptively analyzed using frequencies, percentage and mean. 

Hypothesis were to be tested with statistics of One-Way ANOVA, F-Test, Least Significant 

Difference (LSD) and Multiple Regression Analysis. Results of hypothesis test showed that 

product innovation factors did not affect the level of healthy diet product adoption for the elderly. 

On the other hand, the two factors of product knowledge and product attitude influenced adoption 

of healthy diet food for nursing senior people at the statistically significant level of 0.05. It can be 

concluded that marketing innovations to the elderly is different than for other age groups, with a 

requirement to focus specifically on their need, not innovation of the product. The proposed scale 

offers a validated measurement tool for exploring perceived benefits and adoption of CRM in 

foodservice operators. The scale’s reliability, and it convergent and discriminant validities, were 
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confirmed. The findings provide useful information for sellers to promote customer perceived 

benefits with and adoption of CRM by increasing perceived benefits of customer information 

management, competitive advantage management, profitability management and efficiency in 

service operation management. 

 

Keywords:  healthy diet products, nursing care, product attitude, purchase intention, the elderly 

Netizens' Political Engagement: Impact of Anti-Fake News Act 2018 

in Malaysia 

Rabiah Adawiah Abu Semana; Nooraneda Mutalip Laideyb; Rizwanah Souket a 

aUCSI University, Malaysia; bAsia Pacific University, Malaysia2 

 

ABSTRACT 

The General Elections of 2018 witnessed a historic victory for the opposition party led by Tun 

Mahathir Mohamed against the BN coalition that was in power for 60 years. Concurrently, the 

election also witnessed the messaging service WhatsApp and Facebook as the most dominant and 

effective messaging tools. Analysis conducted by the Malaysian Communications Multimedia 

Commission (MCMC), showed that the majority of Malaysians get fake or unverified news via 

WhatsApp (84 per cent), Facebook (eight per cent), while blogs and other sources at four per cent, 

respectively. It was also during this period, in April 2018, the Anti-Fake News Act 2018 had been 

gazetted and any act to create, offer, publish, distribute, circulate or disseminate fake news was 

considered as a crime. This research explores the effect of Anti-Fake News Act 2018 on netizens' 

political engagement through Facebook and Whatsapp during the 14th Malaysia General Election 

2018 with impulsivity and habitual conduct as moderators. Data collected from 556 participants 

through online questionnaires was based on a framework integrating Theory of Planned Behaviour 

and Self-Control Theory. Limited studies have tested the integration of Self-control Theory and 

Theory of Planned Behavior on knowledge about Anti-Fake News Act 2018 and political 

engagement. The findings of the study indicate the influence of knowledge, impulsivity and 

habitual conduct on political engagement among Malaysian netizens through Facebook and 

Whatsapp during the 14th General Election. There was a change of political engagement intensity 

among netizens following their knowledge of the Act and thus resulted in a change in the netizens' 

political engagement during the 14th Malaysia General Election 2018. This study further adds to 

the literature in the area of online political participation and cyber law; uncovering the role of 

impulsivity and habitual conduct on netizens’ political engagement, suggesting the basis for future 

research in this phenomenon. 
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Outpatient Happiness on Hospital Services: A Study on Hospitals in 

the United Arab Emirates (UAE) 

Dr. Vazeerjan Begum a, Dr. Kausar Saida b, 

ab American University of Ras Al Khaimah, Ras Al Khaimah, United Arab Emirates 
cd Higher College of Technology (Women Campus), Sharjah, United Arab Emirates 

 

ABSTRACT 

United Arab Emirates (UAE) has a mix of both public and private health care system in the 

country. The Emiratis have the centralized public system which offers the health care totally free. 

While the expat population have the paid private health care system offered through the 

organizations in which they work. As per the World Bank estimate, the current population of UAE 

is 9.54 million, out of which 88.5% constitute the expat populations and remaining 11.5% account 

for Emirati population. Health care systems have health care programs and medical care 

institutions as the two implications. Medical care institutions provide medicinal care. The medical 

care institutions in UAE have the latest technology and offering the services at an affordable cost 

to its consumers.  Quality of the medical services provided is an area of growing prominence to 

the consumers globally and UAE is no exception. Some of the significant factors for the medical 

care institutions are accessibility, economical, competence of the employees, and viability. Along 

with these consumer/ patient satisfaction is considered as a vital factor for measuring the service 

quality offered to the consumers/ patients. Approach of the medical service providers is expected 

to have an assertiveness over the diagnosis and treatment of the patients. Hence it is essential to 

study the medical care system regularly. Patient happiness as regards to the medical care 

institutions is imperative in providing quality medical care services to the patients. Research 

Problem: So, we have designed a study to assess patient’s happiness with regards to outpatient 

medical care such as the attitude of the physician, diagnosis offered, instructions given on taking 

medication, readiness of the services, waiting time, and charges to be paid in the outpatient 

department of the medical care institutions. 
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Work Family Conflicts and Job Satisfaction: Does Work Family 

Balance Mediate the Quality of Work Life? 
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ABSTRACT 

The fundamental objective of this research paper is to test the mediation effect of Work Family 

Balance (WFB) in the relationship between both directions of Work-Family Conflict (Work to 

Family Conflict and Family to Work Conflict) and job satisfaction. In order to achieve this 

objective, using convenience sampling a sample of 273 academicians who work in private 

universities in Bangladesh were considered the respondents. Using the Structural Equation 

Modeling (SEM) technique, the bootstrapping mediation method has been adopted to test for the 

mediation effect. In addition, SPSS software (22.5 version) has also been used for the descriptive 

and correlation analysis to explore the relationship between Work-Family Conflict and job 

satisfaction. The findings from the SEM revealed that WFB partially mediates only the relationship 

between Work to Family Conflict and job satisfaction while no mediation effect was found with 

respect to Family to Work Conflict and job satisfaction. However, the findings of this research 

were discussed in relation to the role balance theory. This study has added further value to the 

aspects of organisational behaviour and human resource management with the incorporation of the 

situations that influence the relationship between Work to Family Conflict, Family to Work 

Conflict and job satisfaction. In this study, the cross-sectional design procedure which was adopted 

limits the ability to make causal assertions regarding the nature of relationships observed. 

Therefore, it is suggested that future studies be conducted following the longitudinal approach in 

order to ensure the dynamic nature of relationships between Work to Family Conflict, Family to 

Work Conflict and job satisfaction. 
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Work to Family Conflict. 
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